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9-MONTH 2024 SALES AND FINANCIAL DATA

DISCLAIMER

some differences with the aggregates or $Ubtotal‘s repor ed.
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9-month sales Q3 sales

€5,725m

+5.6% LFL vs 2023

LFL vs 2023

OB 1}
Q3 ORfA

9-month ORfA

€444m

+14.2% vs 2023
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Solid organic growth over the 9 months...

Sales (in € million)
Organic growth Currency effect

+5.6% -3.0%

I—I—I

+3.5%

9M 2023 9M 2024
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..with good level of growth in Q3 on a demanding base

Sales (in € million)

+77 -41

Organic growth Currency effect

+4.0% -2.1%

I—I—I

+3.4%

Q32023 Q32024
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Currency effect still negative, mitigated in Q35 o

Q1: -€75m
Q2: -€52m
Q3: -€4Im

———---.lll [
-€168m | II

PLN CHF GBP CLP CzK USD KRW UAH BRL JPY EGP RUB ARS CNY TRY Other
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Acceleration of growthin Consumer
High comparison base for Professional

sALES€5,725m
+3.5% reported +5.6% LFL

Professional Consumer

€726m €4,999m

+4.1% +3.4%
+6.6% LFL

-1.6% LFL

€231m

-11.9%
-22.2% LFL

€1,753m

+5.8%
+8.1% LFL
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9-month 2024

€726m
+4.'|°/o
-1.6%.LFL

- -22.2% LFL

GROUPE

SEB

Exceptional comparison base due to large deals
> Organic growth of 43% in Q3 2023 (large deals in China and the US)

> Professional Coffee Market driven by large deals but involving
a certain volatility quarter by quarter

> Rollout of large deals more concentrated in H1 than initially anticipated

> Base effect still presentin Q4 2024
Core business (excluding large deals) growing, above 5% in Q3

1st consolidation of Sofilac in Group accounts



9-month 2024

€4,999m
+3.4%
+6.6% LFL

Q32024

€1,754m
jF5.8°/o
+8.1% LFL

—
.
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Geopolitic & macroeconomic environment remains uncertain

Small Domestic Equipment markets well oriented,
driven by innovation

Robust growth in Group sales since the start of the year (+6.6% LFL)
> Organic growth of 8% in Q3 (+7% excluding LP)

>  Strong acceleration in organic growth in Europe and North America
(c. 2/3 of Consumer sales) of around 13% in Q3
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Consumer
Strengthening of the positive mor

Sales organic growth by quarter

+7.7%

. -

-6.6%

Q32022 Q42022 Q12023 Q22023 Q32023 Q42023 Q12024 Q22024 Q32024
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Consumer |

W E
gstorn Europg Other EMEA countries

+12.6% +30.5%

North America
+13.1%

0.0%

oo I

-1.9%

Other Asian countries
+3.5%

South America

+29.1%

Organic growth in Consumer sales
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Consumer - EMEA

9-month 2024 i )
Western Europe : strong acceleration of +13% in Q3

€ 2,447 >  All major countries growing, including France and Germany,
with notable performance in Southern Europe (Spain, Portugal and Italy)
+7.2%
Rollout of innovations: oil-less fryers, versatile vacuum cleaners, full auto coffee
0
+10.3% LFL machines, cookware...

Positive effect with good start of LP

-m Other EMEA countries: momentum still very positive, +16%

Western o > Q3 reported growth at +12%, level close to that of H1
Europe 12.6%*

Other EMEA Strong growth in Eastern Europe, driven by innovation in key categories, as seen in
countries 15.8% Western Europe

---- Volumes remain high in Turkey despite challenging environment

*9.0% excluding LP

24/10/2024
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Consumer - Americas ‘
Good performance in North America
Growth slowdown in South America

9-month 2024
€840 m North America: growth acceleration in Q3

> Solid commercial performance in the US (new listings, restocking...)
+8.1% driven by all brands, in a declining market
+11.6% LFL Continued expansion of our presence in Mexico, compensation for the recent peso
depreciation

South America: markets impacted by high comps in fans
I O

> Colombia: double-digit growth excluding fans and market share gains across all

North 13.1% categories

America

South 5 4% Brazil: more competitive environment
America ?

---- Price increases offsetting local currencies depreciations over the summer

24/10/2024
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Consumer - Asia F
Continued market share gains in Chma -
Return to growth in other Asian Countnes

9-month 2024
China: continuation of the trends observed in H1

€.I ,71 2 m Small Domestic Equipment market still muted
-3.5°/o Continued market share gains across key categories, online and offline
-0.3% LFL Steady pace of productlaunches (woks, thermal mugs, rice cookers, kettles...)

Broadly stable organic sales expected for the full year

Other Asian ntries: ntial improvementin sal

Favorable base effectin Japanin Q3
China -1.9%

YT Growth in cookware in South Korea, not offsetting the decline in small appliances
countries e

Solid performances in Australia and Vietnam: expanded products offering and retail
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Consumer product lines
OM 2024 sales vs 9M 2023, LFL

Electrical Personal Beverage
cooking care preparation comfort care

* Large Kitchen Appliances
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ORfA margin close to hist

Operating

Result from
Activity

ORfA margin

24/10/2024

GROUPE

9-month 2024 Q32024
€a444m €200m
+14.2% vs 2023 -4.0% vs 2023

7.8%

+80 bps vs 2023

10.1%

-80 bps vs 2023

Slight drop vs Q3 2023...

...reflecting an exceptional level
of activity in Professionalin Q3
2023...

...and Consumer margins holding
up well:

favorable volume effect

. still a positive effect from
the reduction in cost of
sales

" dynamic sales activation
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Net finan

Net financial debt €2,480m

as at 30/09/2024
€2,278m as at 30/09/2023

> Inventories reflecting the seasonality of the business and continued
“in-transit inventories” impact associated with Red Sea disruptions

> Shares buy-back and M&A (Sofilac, partnership in Saudi Arabia over the
last 12 months)

Debt reduction expected in Q4 in line with usual seasonality

24/10/2024
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Total sales by region and business

9 months 2024

Group sales

Professional Consumer
13% 87%

€5,725m

+5.6% LFL

Consumer sales

Other Asia
6%

€4,999m

+6.6% LFL

South
America
5%
North
America

12%

Western Europe
33%

Other EMEA
16%

24/10/2024
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Q3

Group sales

Professional Consumer
12% 88%

€1,985m

+4.0% LFL

Total sales by region and business

Consumer sales

Other Asia
6%

€1,754m

+8.1% LFL

South
America
5%

North
America
14%

Western Europe
34%

Other EMEA
17%

24/10/2024
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Q1sales by region

In € million
Q12024 As reported Q12024 LFL
760 786

EMEA +3.4% +8.0%
Western Europe 524 515 -1.8% -3.1%
Other EMEA 236 271 +14.9% +32.9%
AMERICAS 212 246 +15.8% +14.0%
North America 143 155 +8.8% +7.7%
South America 69 90 +30.3% +27.1%
ASIA -5.8% +0.5%
China -5.6% +0.5%
Other Asian countries -6.8% +0.7%
TOTAL Consumer +1.4% +5.8%
Professional +23.3% +18.5%
Groupe SEB +3.9% +7.3%
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Q2 sales by region

In € million
Q22024 As reported Q22024 LFL
729 769

EMEA +5.5% +9.1%
Western Europe 505 515 +2.0% +0.7%
Other EMEA 224 254 +13.4% +28.1%
AMERICAS 246 271 +10.2% +12.0%
North America 172 181 +5.3% +3.8%
South America 74 90 +21.7% +31.0%
ASIA -3.3% -0.6%
China -2.6% -0.6%
Other Asian countries -6.1% -0.8%
TOTAL Consumer +2.9% +5.9%
Professional +5.0% +3.9%

Groupe SEB +3.2% +5.6%
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Q3 sales by region

In € million
Q32024 As reported Q32024 LFL

EMEA +12.4% +13.6%
Western Europe 533 600 +12.7% +12.6%
Other EMEA 261 291 +11.8% +15.8%
AMERICAS 320 324 +1.2% +9.8%
North America 220 241 +9.2% +13.1%
South America 100 83 -16.4% +2.4%
ASIA 544 -1.2% -0.8%
China 431 -1.7% -1.9%
Other Asian countries 113 +1.0% +3.5%
TOTAL Consumer 1,658 , +5.8% +8.1%
Professional 263 -11.9% -22.2%
Groupe SEB 1,920 , +3.4% +4.0%
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9-month sales by region

In € million 9M 2023 9M 2024 As reported 2024 LFL Q324 vs 23 LFL

EMEA 2,282 2,447 +7.2% +10.3% +13.6%
Western Europe 1,562 1,630 +4.4% +3.5% +12.6%
Other EMEA 720 816 +13.3% +25.2% +15.8%
AMERICAS 778 840 +8.1% +11.6% +9.8%
North America 535 577 +7.8% +8.7% +13.1%
South America 243 263 +8.5% +18.1% +2.4%
ASIA 1,775 1,712 -3.5% -0.3% -0.8%
China 1,430 1,381 -3.4% -0.6% -1.9%
Other countries 345 332 -4.0% +1.1% +3.5%
TOTAL Consumer 4,835 4,999 +3.4% +6.6% +8.1%

Professional 697 726 +4.1% -1.6% -22.2%

Groupe SEB 5,632 5,725 +3.5% +5.6% +4.0%

24/10/2024
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Glossary

On alike-for-like basis (LFL) - Organic

The amounts and growth rates at constant (or organic) exchange rates and
consolidation scope in a given year compared with the previous year are calculated:

- using the average exchange rates of the previous year for the period in
consideration (year, half year, quarter)

> onthe basis of the scope of consolidation of the previous year.
This calculation is made primarily for sales and Operating Result from Activity.
Operating Result from Activity (ORfA)

Operating Result from Activity (ORfA) is Groupe SEB’s main performance indicator. It
corresponds to sales minus operating costs, i.e. the cost of sales, innovation
expenditure (R&D, strategic marketing and design), advertising, operational
marketing as well as distribution and administrative expenses.

ORfA does not include discretionary and non-discretionary profit-sharing or other
non-recurring operating income and expense.

24/10/2024

Net financial debt

This term refers to all recurring and non-recurring financial debt minus cash and cash
equivalents, as well as derivative instruments linked to Group financing.

It also includes financial debt from application of the IFRS 16 standard “Leases” in
addition to short-term investments with no risk of a substantial change in value but
with maturities of over three months.

Loyalty program (LP)

These programs, led by the distribution retailers, consist in promotional offersin a
product category to loyal consumers who have made a series of purchases within a
short period of time.

These promotional programs allow distributors to boost footfall in their stores and
our consumers to access our products at preferential prices.
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Agenda

Next key date -2024
12 December | 14:00

Key dates -2025

23 January | after market closes
27 February | before market opens
24 April | after market closes

20 May | 14:30

23 July | after market closes

23 October | after market closes

24/10/2024

ESG Investor Day

Provisional sales 2024

Annual results 2024

Q12025 sales and financial data
Annual General Meeting

2025 H1 sales and results

9-month 2025 sales and financial data
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Contacts

Analyst/Investor Relations Media Relations

Groupe SEB Groupe SEB Image Sept
Finanpial Communication and Investor Corporate Communication Caroline Simon
Relations Department Department Claire Doligez

Raphaél Hoffstetter Isabelle Dunoyer de Segonzac

Guillaume Baron Florence Candianides

Marie Leroy caroline.simon@imaqge?.fr

rhoffstetter@qgroupeseb.com cdoligez@image?.fr
gbaron@groupeseb.com presse@groupeseb.com iseqonzac@imaaqe?.fr

Tél.: +33 (0) 6882098 60 Tel.: +33 (0) 153 70 74 48

Tel.: +33 (0) 4721816 04 Tél.: +33 (0) 676 98 87 53

comfin@aroupeseb.com

www.groupeseb.com
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