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ANNUAL RESULTS 2024

WARNING

This document may contam certam forward leo‘k
statements regarding Groupe SEB’s actmty, results"a |
financial situation. These forecasts are based on
assumptions which seem reasonable at this ta
which depend on external factors mcludmg trends n :
commodity prices, exchange rates, the ,.eeqrpgmmc
climate, demand in the Group’s large markets ‘:ah‘df‘thé
effect of new product launches by competltors

As a result of these uncertainties, Groupe SEB cannot be‘_ |
held lable for potential variance on its current
forecasts, which result from unexpected events orlj_
unforeseeable developments.
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Reinforced positions- New hub in China

in Profess|onamU|mary Professional Coffee Refurblslzhr;‘:]ggt cent o
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Annual revenue up by 5% organically

Markets buoyant overall and driven by innovation

Steady growth in annual Consumer sales

Year of consolidation at high levels in the Professional business

Operating Result from Activity up 10%, allowing a return to an
operating margin of 9.7%

Acquisitions and further strategic reinforcement
in the Consumer and Professional businesses
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Operating margin

Sales

4
vs €8,006min 2023 vs €726min 2023
in 2023
LFL
— p F P e
3 e
Net profit, Group share / ] o
Net financial debt - Dividend
—
Adjusted™ net profit, Group share
vs end-2023 Proposed at AGM
Leverage stable at of May 20, 2025
VS €386m in 2023 EBITDA

. ,f\,

»A Foptheprovision covering't é full & :
'x The Group has decided to appeal to Dari.
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Robust annual performance, in line with expectations ™

Organic growth Currency effect

+5.0% -2.6%

8,006

I—I—I

+3.2%
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Cu rrency effect still present, yet d'lm]n'ISh]ng §

-€205m

Q1: -€75m
02: -€52m
03: -€41m
Q4: -€38m

COP PLN GBP CHF USD CLP CZK KRW MXN UAH JPY BRL EGP RUB ARS CNY TRY Other
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Year of consolidationin Professional
Robust momentum.innConsumer

saLEs€8,266m
+3.2% reported +5.0% LFL

Consumer

€7,291Tm

Professional

€975m

+1.4%
~£1,5% LFL

+3.5%
+6.5% LFL

27/02/2025
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Professional .
Year of consolidation at high leve

FY 2024
€975 m Organic decline in 2024, on the back of an exceptional 2023
+1.4% comparison base (+27% LFL)
=-4.5% LFL > Fewer deliveries under large deals...

> .. butgood level of core business, up by around 7% over the year

Continued strategic reinforcement
>  Start of construction for our new hub in China

Professional Culinary with the acquisition of Sofilac (Charvet/Lacanche)
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Consumer

Steady growth in 2024

FY 2024

€7,291Tm

+3.5%
+6.3% LFL

Geopolitical and macroeconomic environment still complex

Small Domestic Equipment markets buoyant overall, driven by
innovation

Strong organic growth over the year: +6% / +9% excluding China

27/02/2025
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Consumer
Q4 growth again above 5%

Organic sales growth by quarter

-7.3%

+7.7%

3 . -8% -9% B

Q42022 012023 Q22023 032023 Q42023 Q12024 022024 Q32024 Q42024
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Consumer - EMEA
Return to dynamic growth in Western Eu re
Momentum still very positive in Eastern Europe

Solid performance in well-oriented Western European markets

FY 2024

€3,733m

+7.4%
+10.2% LFL

Widespread growth with sustained sales in France, Southern Europe,
Benelux and the Nordic countries

Good growth in Cookware and effective roll-out of innovations in Small
Domestic Appliances

Organic growth again exceeding 20% in Central and Eastern Europe

Excellent performance in buoyant markets
Successful launch of product innovations

Development in the Middle East: strategic partnership in Saudi Arabia

27/02/2025 16
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Growth
driven by innovation

30% 20%

Small Cookware
Domestic Appliances

50%

Key

innovations
L other products other products

Breakdown of organic growth across EMEA countries
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Consumer - Americas e
Solid performance in North America
Double-digit growth in South Amer1ca *****

Outperformance in the United States in a slow market

FY 2024

€1,1770m

> Consolidation of leadership in Cookware and recovery in Linen Care:
innovation driving trade-up

New customer listings and range extensions

+5.1%
+9.4% LFL

Another year of double-digit growth in Mexico

> Further market share gains: cookware, full auto coffee machines, fans

lz " ] ’ ‘T}“ d I

> Extension of our ranges, including electrical cooking and floor care

Very positive dynamic in South America

A > Consolidated leadership in Colombia: double-digit growth, excl. fans
I N > Positive performance in Brazil, driven by fan sales in H1

27/02/2025 18
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Consumer - Asia
Outperformance in China
Return to slight growth in other A ..

Improvementin H2 in Asia excluding China
FY 2024

€2,388m

-2.8%
-0.7% LFL

Sales up 2% LFL over the year
Solid performance in Australia, Vietnam and Malaysia

Situation still challenging in Japan and South Korea

In China, Supor confirmed leadership in its key culinary categories
Further market share gains in 2024 and successful product innovations

Outperformance in a persistently challenging consumer environment
and a promotional market

Slight organic decline over the year, with Q4 on a similar trend to Q3
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Widespread growth e
driven by strong momentum in EM EA and the Amer1cas’-"?’

“ 2024 2024 LFL Q424 vs 23 LFL Gl

EMEA 3,475 3,733 10.2% 10.1%
AMERICAS 113 1,170 9.4% 4.1%

ASIA 2,457 2,388 -0.7% -1.8%

TOTAL Consumer 7,045 7,291 6.3% 5.5%
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Operating
Result

from Activity (ORfA)

Operating margin

2024

Q4

€802m

+10.5% vs 2023

€358m

+6.2% vs 2023

9.7%

+60bps vs 2023

14.1%

+50bps vs 2023
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ORfA bridge in 2024

In € million

-20
)

Price/mix

Volumes

-62

Growth
Drivers

-34

Administrative
and
commercial
expenses
Currencies
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ORfA bridge in 2024

-20
)

Price/mix Cost of
sales

Volumes

Good volume momentum in Consumer
Enriched product mix, driven by innovation

Lower cost of sales, enabling price reinvestment to support sales momentum
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ORfA bridge in 2024

27/02/2025

-62

|l .
Growth -

Drivers .. .
Administrative

and
commercial
expenses
Currencies

Growth driversincrease, sustaining growth through enhanced innovation and activation

Slightly higher commercial and administrative expenses, combining strengthened commercial actions
and stability in administrative expenses

Currency effects concentrated onlong currencies, largely offset by price effects
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Breakdown of growth drivers

(In € millions) 2023 2024
Innovation 298 320
Advertising and marketing 556 o8]
TOTAL GROWTH DRIVERS 854 901

27/02/2025
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From ORfA to Net Profit

Change

+3.2%

| +'|0.5% ‘

+60 bps

+9.5%

(In €m) 2023
Sales 8,006
(0] {7 726
Operating margin % 9.1%
Net profit, Group share 386
Adjusted net profit, Group share 386
As a % of sales 4.8%

+30 bps

27/02/2025

* For the provision covering the full amount of the fine imposed by the French Competition Authority (€189.5m)
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Red Sea, mix and phasing effects on the WCR -

2023
€m % sales
Inventories 1,475 18.4%
Receivables 794 9.9%
Payables -1,100 -13.7%
Net operating WCR 1,169 14.6%

19.9%

10.7%
-13.8%

> Since H1, effect of Red Sea disruptions
(+1pt on WCR as a % of sales)

> Phasing and country mix effects on
receivables

27/02/2025
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