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Salesand ORfAupinQ1
Transformationunderway
Q1revenue up by 2.7% organically

Macroeconomic and geopolitical environment has remained
uncertain and deteriorated since the end of 2025

Balanced growth between activities and regions, driven by our
innovation portfolio

Increased ORfA year on year, supported by a favorable base effect,
organic sales growth and a decrease in operating expenses

¢
L” '/ Operational roll-out of the Rebound plan in line with the
| > announced schedule
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Q1 activity

highlights
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Change in Q1 sales

Salesin€m

Organic growth Currency effect

+2.7% -3.8%

=-1.1%

Q12025 Q12026
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Marked currency effect, easing over the quarter

Q12026:-€73m
(vs -€7m Q12025)

SAR ARS GBP KRW UAH JPY TRY usSD CNY
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Revenue by activity

Professional Consumer

-1.4% -1.1%
+1.1% LFL +2.9% LFL

23/04/2026



Q12026 SALES AND FINANCIAL DATA

2026 Q1 sales
Balanced organic growth

Consumer +2.9%

PROFESSIONAL ASIA AMERICAS
+1.1% +2.2% +6.7%

23/04/2026
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2026 Q1 sales
Balanced organic growth

PROFESSIONAL AMERICAS

+1.1%

23/04/2026
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Professional
Slight organic sales growth

Q12026 Activity up organically by 1%, continuing Q4 2025 trend

€231 Persistent client wait-and-see attitude, particularly in the United States and
m the Middle East, heightened by the geopolitical context

-1.4% Continuation of the commercial momentum

+1.1% LFL

Consolidation of leadership in China with Luckin Coffee, new contractsin the tea
chain segment (e.g. Cha Panda)

New clients in North America (e.g. Scooter’s)

Good performance in Europe, driven in particular by services
New growth levers
>  Opening of our Chinese hub in Shaoxing

Good reception of the new Peak and Elevation models in the Small Businesses &
Offices segment
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2026 Q1 sales
Balanced organic growth

Consumer +2.9%

ASIA
+2.2%

AMERICAS
+6.7%

PROFESSIONAL

23/04/2026
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Titanium wok Cookeo
Supor Infinity

X-Clean Aerosteam Pizza Pronto




|

Paris, 2 April 2026

Consumer innovation showcase Product demonstrations and

_ o interactive experiences
Products staged as iconic pieces

Gallery of innovations and
Lights, music and narration bestsellers

Outdoor spaces, conviviality and
tastings

Generate premium content and
boost the visibility of innovations

>60 influencers: reach of 16m

>1m views on content generated
on the day of the event

GROUPE
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GROUPE

Consu mer

“All the taste, less space”

Tease

> Pre-launch phase: 2 months

> Co-creation of content with influencers - Crush Crew

Reveal & Amplify

> Launch eveningin France at end March 2026:
75 influencers with a reach >20m

> Sincelaunch: > 5m views on generated content

| > Quick international roll-out: 50+ markets in 2026
délicieux, je i validé
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Consumer - EMEA

Q12026

€800m

(+)
+0.3% German market remains challenging, continuing the 2025 trend

Western Europe: organic growth close to 5%

Positive impact of loyalty programs

+2.59
2.5% LFL Good performance in France (+21% / +5% excl. LP) with market share gainsand a
strengthened digital activation strategy

-mm- Other EMEA countries: slight decline in organic sales
% LFL

Demanding comparison base in Eastern Europe
Western +4.8%

Europe Growth in Turkey

Other EMEA -1.8%
countries ' Significant disruptions in the Middle East (c. 2% of Group revenue, c. 10% of region

revenue)
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Consumer - Americas

Q12026
€24o m North America: Q1 confirming Q4 2025 improvement

2 20 > Market shares growing in cookware and linen care in the US, driven by innovationin a
+2.2% deteriorated market

(1)
+6.7% LFL > Positive sell-out in Mexico, sell-inimpacted by the reduction of retailers' inventories

South America: return to growth

-mm L Range expansion into new categories (coffee, floor care, blenders)

North Less pronounced decline in fan sales

0,
America *4.7%

South
America

Favorable comparison base in Brazil

84 +10.9%
Double-digit growth in Colombia
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Consumer - Asia

Q12026

€613m

-4.0%
+2.2% LFL

508

China 525 +2.3%

Other Asian

TG 14 105 +1.6%

23/04/2026

China: growth momentum maintained (+2.3%), continuing 2025 trend

> Environment still highly promotional - managing the balance between sales growth and
profitability

Multi-category growth: cookware, kitchen utensils, garment steamers, rice cookers,
etc.

Notable success in social commerce: Supor #1 on Douyin (TikTok)
Other Asian countries: overall growth
>  Continued growth in Japan, SDA market in South Korea still complex
Good momentum in Southeast Asian countries, especially online/social commerce

New product assortments in Australia (blenders, spot cleaners, etc.)
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Q12026 ORfA

Operating
Result from
Activity (ORfA)

Operating
margin

23/04/2026

Q1-26

€72m

+42% vs Q12025

3.8%

+1.2 pt vs Q12025

Return to ORfA growth
> Favorable base effect
Organic sales growth

Positive currency effect for the quarter:
positive contribution of short currencies
(USD/CNY), better offsetting of long
currencies depreciation

> Decrease in operating expenses

Reminder: seasonality of results and historically
limited contribution of Q1 to the full year
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Rebound plan

Roll-out in line with objectives

. ) Acceleration of innovation
Reinventing

our growth Marketing transformation roll-out

model
SKUs reduction: 80% identified

Savings on indirect purchases: almost all initiatives launched, initial benefits

Restoring our already visible in the P&L
profitability Industrial efficiency and overheads: ongoing negotiations with employee
representatives, in line with the set schedule
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Uncertain and deteriorated macroeconomic and geopolitical environment

Confirmation of ORfA growth in 2026, together with a more normative free cash flow
generation

Lower financial leverage in 2026, with the objective of returning to the Group’s standards of
around 2x (excluding acquisitions) by 2027
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GROUPE

Appendices
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Q1 sales by region and business

Group total

Professional Consumer

23/04/2026

12% 88%

€1,885m

+2.7% LFL

Consumer sales

Other Asian countries
6%

€1,654m

+2.9% LFL

South

America
5%
North America

9%

Western Europe
33%

Other EMEA countri
16%
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Q1 sales by region

798 800

EMEA +0.3% +2.5%
Western Europe 515 540 +4.7% +4.8%
Other countries 282 261 -7.7% -1.8%
AMERICAS 235 240 +2.2% +6.7%
North America 159 156 -1.8% +4.7%
South America 76 84 +10.6% +10.9%
ASIA -4.0% +2.2%
China -3.2% +2.3%
Other Asian countries -7.9% +1.6%
TOTAL Consumer -1.1% +2.9%
Professional -1.4% +1.1%

Groupe SEB -1.1% +2.7%
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Glossary

On a like-for-like basis (LFL) - Organic Loyalty program (LP)

The amounts and growth rates at constant (or organic) exchange rates and These programs, run by distribution retailers, consist in offering promotional offers
consolidation scope in a given year compared with the previous year are calculated: on a product category to loyal consumers who have made a series of purchases

- using the average exchange rates of the previous year for the period in within a short period of time.

consideration (year, half-year, quarter) These promotional programs allow retailers to boost footfall in their stores and our

> onthe basis of the scope of consolidation of the previous year. consumers to access our products at preferential prices.

This calculation is made primarily for sales and Operating Result from Activity. Sell-in (sales)

Operating Result from Activity (ORFA) Sales made to our customers (retailers).

Operating Result from Activity (ORfA) is Groupe SEB’s main performance indicator. It Sell-out (resales)

corresponds to sales minus operating costs, i.e. the cost of sales, innovation Sales made by retailers to consumers.
expenditure (R&D, strategic marketing and design), advertising, operational
marketing as well as sales, marketing and administrative expenses.

ORfA does not include discretionary and non-discretionary profit-sharing or other
non-recurring operating income and expense.
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Contacts

Analyst/Investor Relations Media Relations

Groupe SEB Groupe SEB Image Sept

Investor Relations Corporate Communication

and Financial Communications Dept. Department Caroline Simon

Isabelle Dunoyer de Segonzac

Cathy Pianon Clémence Vermersch
Marie Leroy

Raphaél Hoffstetter
Guillaume Baron

rhoffstetter@groupeseb.com caroline.simon@imaqge?.fr
gbaron@groupeseb.com presse@groupeseb.com isegonzac@image7.fr

cvermersch@imaqge?.fr

Tel.: +33 (0) 6 79 53 2103

Tel.: +33 (0) 4721816 04 Tel.: +33 (0) 6 76 98 87 53

comfin@aroupeseb.com

Tel.: +33 (0) 153707470

www.groupeseb.com
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Agenda

Next key dates -2026

12 May | 2:30 p.m. (Paris time)
22 July | after market closes

22 October | after market closes

23/04/2026

Annual General Meeting

H1 2026 sales and results

Nine-month 2026 sales and financial data
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