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Our mission
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Who we are
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Our key success factors

AaANDGE ¢ 0 Eé AUENNED Z Dz
YAeUepoaNzZUpP& AU
CANY XK&lUDZDEEANe Pt

j NApt E2fn &NT f pAQ & U

¢

<$
o

<<
Zz ZZ™¥N
»C» @D

o NE

Ty =
Cr o W)

& ABPDe
CTOMIUf 0t &¢ Dz
QAOA

S50

' D¢

=z
SRR
Mo

w ~~ C:‘-C (]

B
(and N- EW

gﬁkw ¢
o

ONCY
fcr U
ZZN@
fONT
feT Y

S <

OO Wooo
= x>

M Z

D« <1 O-

o8

he] (@]

[N EU N

> - &

— g(‘z (D¢
N

J

1
| i gASKAE| 5§ KKW®BE 5 kCieq A" | PK®k 5Kkog, K & 25k AKj gkj 5ki 5@ gk ©K+Ke K™

* 0% of Consumer sales
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Our key success factors
A "multi" model in Consumer and Professmnal
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Strategic expansio
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Acceleration in the transformatlon of
environment
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Rebound plan
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Rebound plan
Product Development & Innovation
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Rebound plan
Digital Marketing & E - commerce
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Rebound plan
Group -wide levers: Al, data and S|mpI|f|cat|on
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Rebound plan
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GROUPE

Consumer
A reimagined activation
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Consumer o
Supor : atthe forefront of shiftsine -commerce
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Recognized and improving ESG performance

International ESG standards Extra - financial rating agencies
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ESG ambition by 2030
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Key ESG KPIs for the 2030 roadmap
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Key ESG KPIs for 2030 roadmap
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