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Ȍ

¡ěãƝȑƒċǲ|ŻÐƒȺȌ

KƒƒƝȨÐǷūƝƒǲÐƒċǲÐòǷūȨÐǷūƝƒȺȂ

BūƒÐƒòūÐŻǲǍěǛȑŻǷǛǲÐƒċǲƝȑǷŻƝƝŹȺņ

5©Cǲ ƈãūǷūƝƒȺŌ

CǍƝȑƳǲƝȨěǍȨūěȩȺƨ
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ƳƳěƒċūòěǛȺǪ
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CǍƝȑƳǲƝȨěǍȨūěȩ

Ȃ
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Ō

ǇjÐŹěǲòƝƒǛȑƈěǍǛǊǲěȨěǍȯċÐȯǲŻūȨěǛǲ
ěÐǛūěǍǲÐƒċǲƈƝǍěǲěƒŶƝȯÐãŻěǲ

ÐƒċǲòƝƒǷǍūãȑǷěǲǷƝǲãěǷǷěǍǲŻūȨūƒŒǲ
ÐŻŻǲÐǍƝȑƒċǲǷťěǲȩƝǍŻċǈ

Our mission  
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ņ

Who  we  are

ĳģƺȌãƒ
¡ěȨěƒȑě

ĳǤƺȌãƒ
,ƝƒǛȑƈěǍãȑǛūƒěǛǛ

ĳƨãƒ

ÁƝǍŻċȩūċěǲŻěÐċěǍǛťūƳǲūƒǲ©ƈÐŻŻǲ2ƝƈěǛǷūòǲ5ǁȑūƳƈěƒǷǲ
Ðƒċǲ|ǍƝĸěǛǛūƝƒÐŻǲ,ƝĺěějÐòťūƒěǛ

ǤƺŌƹ
qƳěǍÐǷūƒŒǲ
ƈÐǍŒūƒ

|ǍƝĸěǛǛūƝƒÐŻǲãȑǛūƒěǛǛ

qȨěǍǲƨȺǲȯěÐǍǛ

ßǪƹ
©ÐŻěǛ, C¡

ƾǲĳŌãƒ
B,B

ĳǪȺƨƈ
qƳěǍÐǷūƒŒǲ¡ěǛȑŻǷ
BǍƝƈǲ òǷūȨūǷȯ

śǲŌȺƹàǛťÐǍěťƝŻċěǍǛǲĸǍƝƈǲĸƝȑƒċěǍǲŒǍƝȑƳ

à ǛǲƹǲƝĸǲ5CjǲòÐƳūǷÐŻ

eūǛǷěċǲƝƒǲ5ȑǍƝƒěȮǷǲ|ÐǍūǛǲǛūƒòěǲƨƗǤņ

KƒǲȌȺȌņǲ
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Ǫ

Who  we  are

|ǍěǛěƒòěǲūƒǲƈƝǍěǲǷťÐƒǲƨņȺǲòƝȑƒǷǍūěǛ

ßȂĄȺȺȺ
ċěċūòÐǷěċǲěƈƳŻƝȯěěǛ

ßǲņȺȺ
ƳÐǷěƒǷǛńŻěċǲūƒȌȺȌņ

śǲȂȌĄȺȺȺ
5ƈƳŻƝȯěěǛǲȩƝǍŻċȩūċě

ŌǤ
KƒċȑǛǷǍūÐŻǲǛūǷěǛ
ƵƝǮȩǲȌƗǲūƒǲ5ȑǍƝƳěƷ

kěǷǲȶěǍƝǲǷǍÐŶěòǷƝǍȯǲÐƳƳǍƝȨěċǲãȯǲ©+¯ū

ǲŻūĸěũòěƒǷǍūòǲūƒƒƝȨÐǷūƝƒśǲŌȺȺƈ
|ǍƝċȑòǷǛǲǛƝŻċǲƳěǍǲȯěÐǍ
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Ǥ

CǍƝȑƳěǲ©5+ǊǛǲÐƈãūǷūƝƒǛ

,qk©µj5¡ǲj ¡c5¯ |¡qB5©©Kqk eǲj ¡c5¯

©¯¡5kC¯I5kǲ
qµ¡
Ceq+ eǲ

e5 25¡©IK|

+5,qj5ǲ
ǲ

¡5B5¡5k,5ǲ
|e Ç5¡
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ģ

ãǍƝÐċÐƒċċūȨěǍǛūńěċŒŻƝãÐŻǲ
ƳǍěǛěƒòěǷťÐǷãƝŻǛǷěǍǛǷťě
CǍƝȑƳǊǛǲǍěǛūŻūěƒòěÐƒċŒǍƝȩǷť
jƝǍěǷťÐƒƨņȺòƝȑƒǷǍūěǛ

ãǍƝÐċƳǍƝċȑòǷǲ
ƳƝǍǷĸƝŻūƝòƝȨěǍūƒŒÐŻŻ

òÐǷěŒƝǍūěǛǲÐƒċ
òÐǷěǍūƒŒǷƝÐŻŻǲ

òƝƒǛȑƈěǍƒěěċǛ
ÐƒċȑǛěǛ

śņȺƳǍƝċȑòǷ
ĸÐƈūŻūěǛ jȑŻǷūũòťÐƒƒěŻŒƝũǷƝũƈÐǍŹěǷǲ

ěȮòěŻŻěƒòěǷƝƈÐȮūƈūȶěƳǍěǛěƒòěǲÐƒċ
ƳěǍĸƝǍƈÐƒòěūƒÐŻŻƈÐǍŹěǷǛƺ

jȑŻǷūũòťÐƒƒěŻċūǛǷǍūãȑǷūƝƒă
ņņƹàƝŀūƒěǲåŌņƹàƝƒŻūƒě

qµ¡c5Çǲ
©µ,,5©©ǲ
B ,¯q¡© òƝƈƳěǷūǷūȨěǲ

ūƒċȑǛǷǍūÐŻǲĸƝƝǷƳǍūƒǷǲ
ÐŻŻƝȩūƒŒŊěȮūãūŻūǷȯǲ
ÐƒċòƝƒǷǍƝŻƝĸòƝǛǷǛǲ
ÐƒċǛȑƳƳŻūěǛ

|ǍƝċȑòǷūƝƒă
ǪȺƹūƒũťƝȑǛě
ŌȺƹěȮǷěǍƒÐŻ

* %of Consumer sales

©ǷǍƝƒŒÐƒċǲ
òƝƈƳŻěƈěƒǷÐǍȯ

ãǍÐƒċǛǲǷťÐǷěƒǛȑǍěǷťě
CǍƝȑƳǊǛǲŻěÐċěǍǛťūƳ

ƳƝǛūǷūƝƒǛ

ģȺƹƝĸ,ƝƒǛȑƈěǍ
ǛÐŻěǛƈÐċěǲ
ȨūÐņãǍÐƒċǛ

,ƝƒǷūƒȑƝȑǛǲ
ūƒƒƝȨÐǷūƝƒă
ÐĸȑƒċÐƈěƒǷÐŻŻȯ
ŻūĸěũòěƒǷǍūòÐƳƳǍƝÐòť

ĳȌƺņãƒūƒǛÐŻěǛǲ
ŒěƒěǍÐǷěċãȯǲ
ƳǍƝċȑòǷǛŻÐȑƒòťěċǲ
ǛūƒòěȌȺȌȂ

|¡qÀ5k5Æ|5¡¯K©5Kk5Æ¯5¡k eC¡qÁ¯Iǲƾǲ|Kqk55¡Kk©q,K ek25kÀK¡qkj5k¯ e¡5©|qk©K+KeK¯Ç

Our key success  factors
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ƗàǲkƝƺǲƨǲƝǍǲkƝƺǲȌǲƳƝǛūǷūƝƒ
©ƝȑǍòěăǲūƒċěƳěƒċěƒǷǲūƒǛǷūǷȑǷě

ÁƝǍŻċũŻěÐċūƒŒǲƳƝǛūǷūƝƒǛ ©ǷǍƝƒŒǲãǍÐƒċǛ

kƝƺǲȌ
+ŻěƒċěǍǛ

kƝƺǲƨ
ǲ5ŻěòǷǍūòÐŻǲ
òƝƝŹūƒŒ

kƝƺǲƨ
ǲeūƒěƒǲòÐǍě

kƝƺǲƨ
ǲ,ƝƝŹȩÐǍě

kƝƺǲƨ
|ǍƝĸěǛǛūƝƒÐŻǲÐȑǷƝƈÐǷūòǲ
òƝĺěěǲƈÐòťūƒěǛ

Ǥņƹ
ƝĸǲȌȺȌņǲǛÐŻěǛǲūƒǲ
ƈÐǍŹěǷǛǲȩťěǍěǲǷťěǲ
CǍƝȑƳǲūǛǲÐǲŻěÐċěǍà

ģȺƹǲƝĸǲ,ƝƒǛȑƈěǍǲǛÐŻěǛǲūƒǲȌȺȌņ

Our key success  factors
Leadership positions and strong  brands
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ƨȺ

qƈƒūũòťÐƒƒěŻǲěȮòěŻŻěƒòě

CŻƝãÐŻǲƳǍěǛěƒòě

2ūȨěǍǛūńěċǲūƒċȑǛǷǍūÐŻǲĸƝƝǷƳǍūƒǷ

5ȮǷěƒǛūȨěǲƳǍƝċȑòǷǲƝĺěǍūƒŒ

5ũòƝƈƈěǍòě
Ōņƹ

jÐǛǛǲǍěǷÐūŻ
ƨņƹ

¯ǍÐċūǷūƝƒÐŻ
ƨȂƹ

©ƳěòūÐŻūǛǷ
ƨŌƹ

CǍƝȑƳǲǍěǷÐūŻ
Ǥƹ

qǷťěǍ
Ǫƹ

,ƝƒǛȑƈěǍǲǛÐŻěǛǲ
ȌȺȌņ

5ȑǍƝƳě
ȌȂƹ

ǛūÐ
ȂȂƹ

©ƝȑǍòūƒŒ
ȂƗƹ

ƈěǍūòÐǛ
ņƹ

CǍƝȑƳǲǛÐŻěǛǲ
ȌȺȌņ

ÁěǛǷěǍƒǲ5ȑǍƝƳě
ȂǪƹ

qǷťěǍǲ5j5 ǲòƝȑƒǷǍūěǛ
ƨǤƹ

kƝǍǷťǲ ƈěǍūòÐ
ƨȺƹ

©ƝȑǷťǲ ƈěǍūòÐ
Ōƹ

,ťūƒÐ
ȌǪƹ

qǷťěǍǲ ǛūÐƒǲòƝȑƒǷǍūěǛ
Ǥƹ

,ƝƒǛȑƈěǍǲǛÐŻěǛǲ
ȌȺȌņ

,ƝƝŹȩÐǍěǲÐƒċǲ
ŹūǷòťěƒǲ
ȑǷěƒǛūŻǛ
ȂȺƹ

cūǷòťěƒǲ
ěŻěòǷǍūòǛ
ȂƗƹ

IƝƈěǲòÐǍěǲÐƒċǲ
ƳěǍǛƝƒÐŻǲòÐǍě

ƨƗƹ

|ǍƝĸěǛǛūƝƒÐŻ
ƨȌƹ

CǍƝȑƳǲǛÐŻěǛǲ
ȌȺȌņ

Our key success  factors
A "multi" model in Consumer and Professional



C¡qµ|5ǲ©5+ǲ|¡5©5k¯ ¯Kqkǲīǲ_µk5ǲȌȺȌǪ

ƨƨ

CǍƝȑƳěǲ©5+ǊǛǲòƝƒǛȑƈěǍǲƈÐǍŹěǷ

> ©ǷǍȑòǷȑǍÐŻǲŒǍƝȩǷťǲƵśȂƹƳěǍǲȯěÐǍƷǲċǍūȨěƒǲãȯǲȨÐǍūƝȑǛǲĸÐòǷƝǍǛǲ

ÁkěȩǲŻƝòÐŻǲŻūĸěǛǷȯŻěǲÐƒċǲòƝƒǛȑƈěǍǲťÐãūǷǛ
Á2ěȨěŻƝƳƈěƒǷǲƝĸǲƈȑŻǷūũěǁȑūƳƈěƒǷ
ÁµƳǷǍÐċūƒŒĄǲĸȑěŻěċǲãȯǲƒěȩǲǷěòťƒƝŻƝŒūěǛǲǷťÐǷǲƈěěǷǛǲǷťěǲ
ƒěěċǛǲƝĸǲòƝƒǛȑƈěǍǛ
Á¡ūǛěǲƝĸǲǷťěǲƈūċċŻěǲòŻÐǛǛěǛǲūƒǲěƈěǍŒūƒŒǲěòƝƒƝƈūěǛ

> ¡ÐƳūċǲěȮƳÐƒǛūƝƒǲƝĸǲƒěȩǲċūǛǷǍūãȑǷūƝƒǲƈƝċěǛǲƵěũ
òƝƈƈěǍòěĄǲǛƝòūÐŻǲƒěǷȩƝǍŹǛǲÐƒċǲƈƝǍěƷ

> BǍÐŒƈěƒǷěċǲƈÐǍŹěǷ

> IūŒťŻȯǲǛěÐǛƝƒÐŻǲƈÐǍŹěǷ

cěȯǲĸěÐǷȑǍěǛǲƝĸǲǷťěǲƈÐǍŹěǷ

,qk©µj5¡ǲj ¡c5¯
jÐǍŹěǷǲěǛǷūƈÐǷěċǲÐǷǲĳģņãƒ

IÐǍǍūǛǲKƒǷěǍÐòǷūȨěǲȌȺȌȌĄǲťƝȑǛěťƝŻċǲěǁȑūƳƈěƒǷǲǍÐǷěǲBǍÐƒòě

2ěȨěŻƝƳƈěƒǷǲƝĸǲƈȑŻǷūũěǁȑūƳƈěƒǷǲÐƒċǲȑƳǷǍÐċūƒŒ
ÀÐòȑȑƈǲòŻěÐƒěǍǲěȮÐƈƳŻě

,ÐƒūǛǷěǍǤģƹ ÀěǍǛÐǷūŻěǛȌƨƹ ÁÐǛťěǍǛ
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ƨȌ

Large presence in many market segments
cūǷòťěƒǲ5ŻěòǷǍūòǛ

IƝƈěǲÛǲ|ěǍǛƝƒƒÐŻǲ,ÐǍě

,ƝƝŹȩÐǍě

,qqcÁ ¡5
ǲk2ǲcK¯,I5kǲµ¯5k©Ke©

5e5,¯¡K, eǲ,qqcKkC +5À5¡ C5© Bqq2ǲ|¡5| ¡ ¯Kqk

eKk5kǲ, ¡5 Beqq¡ǲ, ¡5 Iqj5ǲ,qkBq¡¯ |5¡©qk eǲ, ¡5
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ƨȂ

CǍƝȑƳěǲ©5+ǊǛǲƳǍƝĸěǛǛūƝƒÐŻǲƈÐǍŹěǷ

|¡qB5©©Kqk eǲj ¡c5¯
jÐǍŹěǷǲěǛǷūƈÐǷěċǲÐǷǲĳƨņãƒ

> ©ȑǛǷÐūƒěċǲŒǍƝȩǷťǲƵņũƨȺƹƳěǍǲȯěÐǍƷǲċǍūȨěƒǲãȯă

Á2ěȨěŻƝƳƈěƒǷǲƝĸǲƝȑǷũƝĸũťƝƈěǲòƝƒǛȑƈƳǷūƝƒĄǲ
ƳÐǍǷūòȑŻÐǍŻȯǲòƝĺěěǲÐƒċǲǛƒÐòŹǛ
ÁµǛěǲƝĸǲòƝĺěěǲÐǛǲÐƒǲūƒŒǍěċūěƒǷǲūƒǲťƝǷǲƝǍǲòƝŻċǲċǍūƒŹǛ
ÁCǍƝȩūƒŒǲċěƈÐƒċǲĸƝǍǲòƝĺěěǲūƒǲǷǍÐċūǷūƝƒÐŻŻȯǲǷěÐũŻƝȨūƒŒǲ
òƝȑƒǷǍūěǛ

> IūŒťǲãÐǍǍūěǍǛǲǷƝǲěƒǷǍȯǲÐƒċǲťūŒťěǍǲƳǍƝńǷÐãūŻūǷȯ

> ¡ěòȑǍǍūƒŒǲǍěȨěƒȑěǲĸǍƝƈǲǛěǍȨūòěǛ

> ,ƝƒòěƒǷǍÐǷěċǲƈÐǍŹěǷǲūƒǲòƝĺěě

> BǍÐŒƈěƒǷěċƈÐǍŹěǷǲūƒǲòȑŻūƒÐǍȯ

cěȯǲĸěÐǷȑǍěǛǲƝĸǲǷťěǲƈÐǍŹěǷ

KǷÐŻȯǲ
Ûǲ©ƳÐūƒ

CěǍƈÐƒȯǲ
ÛǲkƝǍċūòǛ

µ© ǲ
Ûǲ,ťūƒÐ

µǛěǲƝĸǲòƝĺěěǲÐǛǲÐƒǲūƒŒǍěċūěƒǷǲūƒǲťƝǷǲƝǍǲòƝŻċǲċǍūƒŹǛ

5ǛƳǍěǛǛƝ BŻÐǷǲȩťūǷě ©ÐŻǷěċǲòÐǍÐƈěŻǲ
òƝŻċǲãǍěȩ
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ƨŌ

Focus on beverage and culinary professional equipment

+5À5¡ C5 ,µeKk ¡Ç

,qe2ǲ+5À5¡ C5 Bqq2ǲ|¡5| ¡ ¯Kqk,qqcÁ ¡5ǲ
k2ǲ¯ +e5Á ¡5

,qqcKkCBµeeǲ µ¯qǲ
,qBB55ǲj ,IKk5©

¯¡ 2K¯Kqk eǲ k2ǲ
BKe¯5¡ǲ,qBB55ǲ
j c5¡©
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ƨņ

+5À5¡ C5©

CěƝŒǍÐƳťūòǲěȮƳÐƒǛūƝƒǲÐƒċǲěȮǷěƒǛūƝƒǲƝĸǲƝȑǍǲ|ǍƝĸěǛǛūƝƒÐŻǲ+ěȨěǍÐŒěǛǲƝĺěǍūƒŒ

|ǍƝċȑòǷǲŻÐȑƒòťěǛǲÐƒċǲòƝȨěǍÐŒěǲƝĸǲÐǲãǍƝÐċǲòȑǛǷƝƈěǍǲãÐǛěǲăǲƝļòěǛĄǲòƝƒȨěƒūěƒòěǲ
ǛǷƝǍěǛĄǲťƝǷěŻǛǲÛǲǍěǛǷÐȑǍÐƒǷǛĄǲòťÐūƒǛǲÛǲƳȑãŻūòǲǛƳÐòěǛ

ÁƝǍŻċǲŻěÐċěǍǲ

ūƒǲĸȑŻŻǲÐȑǷƝǲ

ƈÐòťūƒěǛ

ȌȺƨƗ ȌȺȌȌ ȌȺȌȂȌȺƨǪ

BȑŻŻǲÐȑǷƝ
òƝĺěěǲ

ƈÐòťūƒěǛ

¯ǍÐċūǷūƝƒÐŻǲÐƒċ
ńŻǷěǍǲòƝĺěěǲƈÐŹěǍǛ

,ƝŻċ
ãěȨěǍÐŒěǛ

Leadership in professional coffee and extended product 
range
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ƨǪ

Strategic expansion in professional  culinary

|¡qB5©©Kqk eǲ
k2ǲ©5jKũ
|¡qB5©©Kqk eǲ
,µeKk ¡Ç

|ǍĜǛěƒòěǲ
ťūǛǷƝǍūǁȑěǲ
ūƒċūǍěòǷě

ȌȺƨƗ ȌȺȌŌȌȺȌȂ+ěĸƝǍěǲȌȺƨǤ ȌȺȌņ

,ƝƝŹȩÐǍěǲÐƒċǲ
ǷÐãŻěȩÐǍě

BƝƝċǲ
ƳǍěƳÐǍÐǷūƝƒ

,ƝƝŹūƒŒ
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ƨǤ

¡ěãƝȑƒċǲ|ŻÐƒ
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ƨģ

Acceleration in the transformation of our 
environment

eÐȑƒòťǲòÐċěƒòě

|ǍƝċȑòǷǲȨūǍÐŻūǷȯ

|ǍƝċȑòǷũòěƒǷǍūòǲǷƝǲ
,ƝƒǛȑƈěǍǲ5ȮƳěǍūěƒòě

©ƝòūÐŻǲBūǍǛǷ

¡ěƳÐūǍÐãūŻūǷȯǲÐƒċǲƳǍƝċȑòǷǲ
ŻūĸěǛƳÐƒ

5ƒěǍŒȯǲěļòūěƒòȯ

¡ěĸȑǍãūǛťƈěƒǷĄǲǛěòƝƒċǲ
Żūĸě

©ƝòūÐŻǲƈěċūÐ

KƒŊȑěƒòěǍǛĄȑǛěǍũ
ŒěƒěǍÐǷěċǲòƝƒǷěƒǷ

¡ÐǷūƒŒǛǲÛǲǍěȨūěȩǛ

¡ěÐŻũǷūƈěǲċÐǷÐ

5ũòƝƈƈěǍòě

2¯,

©ƝòūÐŻǲ,ƝƈƈěǍòě

qƈƒūũòťÐƒƒěŻ

òòěŻěǍÐǷūƝƒǲƝĸǲ
ūƒƒƝȨÐǷūƝƒ

©ťūĸǷǲūƒǲǷťěǲ
CƝũǷƝũjÐǍŹěǷ

¯ǍÐƒǛĸƝǍƈūƒŒǲ
ãǍÐƒċũòƝƒǛȑƈěǍǲ
ǍěŻÐǷūƝƒǛťūƳǛ

¡ūǛūƒŒǲūƈƳƝǍǷÐƒòěǲ
ƝĸǲǛȑǛǷÐūƒÐãūŻūǷȯǲ

ƒǲūƈƳěǍÐǷūȨěǲƝĸǲǛƳěěċĄǲƈÐǍŹěǷūƒŒǲƳǍÐòǷūòěǛǲÐƒċǲǍěǛƝȑǍòěǛǲūƒȨěǛǷěċ
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ƨƗ

òǷǲÐǛǲÐǲŻěÐċěǍǲūƒǲūƒƒƝȨÐǷūƝƒǲãȯǲ
ċěȨěŻƝƳūƒŒǲƒěȩǲƳǍƝċȑòǷǲǛěŒƈěƒǷǛ

©ȯǛǷěƈÐǷūȶěǲƝȑǍǲƒěȩǲƈÐǍŹěǷūƒŒǲÐƒċǲ
ěũòƝƈƈěǍòěǲƳǍÐòǷūòěǛ

òòěŻěǍÐǷěūƒǲǷťěǲƈƝǛǷǲƳǍƝƈūǛūƒŒǲ
ǛěŒƈěƒǷǛ

¡ěūƒȨěƒǷūƒŒǲƝȑǍ
ŒǍƝȩǷťǲƈƝċěŻ

©ūƈƳŻūĸȯƝȑǍǲƝǍŒÐƒūȶÐǷūƝƒǲÐƒċǲ
ƝƳěǍÐǷūƒŒǲƈěǷťƝċǛ

KƒòǍěÐǛěǲƝȑǍǲƳȑǍòťÐǛūƒŒǲÐƒċǲūƒċȑǛǷǍūÐŻǲ
ěļòūěƒòȯ

¡ěċȑòěƝȑǍǲƝȨěǍťěÐċǛ

¡ěǛǷƝǍūƒŒǲƝȑǍǲ
ƳǍƝńǷÐãūŻūǷȯ

kƝȑǍūǛťǲòƝƒƒěòǷūƝƒǲÐƒċǲūƒȨƝŻȨěƈěƒǷǲ
ƝĸǲƝȑǍǲòƝƒǛȑƈěǍǛ

2ěȨěŻƝƳǲƈěÐƒūƒŒĸȑŻǲūƒƒƝȨÐǷūƝƒǛǲÐƒċǲ
ūƒǛƳūǍūƒŒǲãǍÐƒċǛ

qȑǍǲěƈƳŻƝȯěěǛǲÐǷǲǷťěǲòěƒǷěǍǲƝĸǲǷťūǛǲ
ǷǍÐƒǛĸƝǍƈÐǷūƝƒ

©ǷǍěƒŒǷťěƒūƒŒǲƝȑǍǲ
ǛǷÐŹěťƝŻċěǍǲ
ěƒŒÐŒěƈěƒǷ

Rebound plan
Return to our profitable growth trajectory
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ȌȺ

Rebound plan
Product Development & Innovation

BÐǛǷěǍǲŻÐȑƒòťěǛǲÛǲƈƝǍěǲ
ūƈƳÐòǷĸȑŻǲūƒƒƝȨÐǷūƝƒǛ

o òòěŻěǍÐǷěǲūƒƒƝȨÐǷūƝƒǲūƒǲťūŒťũ
ƳƝǷěƒǷūÐŻǲÐǍěÐǛ

o kěȩǲòÐǷěŒƝǍūěǛǣǲƒěȩǲȑǛěǛǣǲƒěȩǲ
òƝƒǛȑƈěǍǛǲƵCěƒÌƷ

o |ǍƝċȑòǷǲòƝũċěȨěŻƝƳƈěƒǷăǲ
òƝƒǛȑƈěǍǛĄǲƳÐǍǷƒěǍǛ

o |ǍƝĸěǛǛūƝƒÐŻăǲ©ťÐƝȮūƒŒǲťȑãǲǍÐƈƳũȑƳ

cěȯǲc|KǲěȮÐƈƳŻěǛ

o òòěŻěǍÐǷūƒŒǲūƒƒƝȨÐǷūƝƒăǲũƨǮȂǲ
ċěȨěŻƝƳƈěƒǷǲǷūƈě

o ģȺƹǲƝĸǲŹěȯǲūƒƒƝȨÐǷūƝƒǛǲśǲŌƺņ
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Ȍƨ

Rebound plan
Digital Marketing & E - commerce

©ȯǛǷěƈÐǷūȶěǲƒěȩǲċūŒūǷÐŻǲ
ƈÐǍŹěǷūƒŒǲƳǍÐòǷūòěǛ

òòěŻěǍÐǷěǲƝƒŻūƒěǲǛÐŻěǛ

o BƝòȑǛǲěĺƝǍǷǛǲƝƒǲǛƝòūÐŻǲƈěċūÐǲÐƒċǲ
ūƒŊȑěƒòěǍǛ

o òòěŻěǍÐǷěǲǷťěǲƳǍƝċȑòǷūƝƒǲƝĸǲ
ǷÐǍŒěǷěċǲòƝƒǷěƒǷǲǷťǍƝȑŒťǲ K

o CȑūċěǲċūŒūǷÐŻǲƈÐǍŹěǷūƒŒǲūƒȨěǛǷƈěƒǷǛǲ
ȑǛūƒŒǲċÐǷÐ

o KƒòǍěÐǛěċǲÐŻŻƝòÐǷūƝƒǲƝĸǲǍěǛƝȑǍòěǛǲǷƝǲ
ƝƒŻūƒěǲǛÐŻěǛĄǲūƒòŻȑċūƒŒ2¯,

cěȯǲc|KǲěȮÐƈƳŻěǛ

o ©ƝòūÐŻǲƈěċūÐăǲūƒȨěǛǷƈěƒǷǛǲȮȂǲƵãȯǲ
ȌȺȌǤīȌģƷ

o KƒŊȑěƒòěǍǲȨūċěƝǛăǲȨūěȩǛǲȮȂǲƵãȯǲȌȺȌǤī
ȌģƷ

o òǷūȨěǲòƝƒǛȑƈěǍǲãÐǛěǲȮȌǲ
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ȌȌ

¡ěċȑòěǲòƝƈƳŻěȮūǷȯǲǷƝǲ
ŒÐūƒǲƝƳěǍÐǷūƝƒÐŻǲÐŒūŻūǷȯ

o BƝòȑǛǲƝƒǲċÐǷÐǲÐƒċǲŒěƒěǍÐŻūȶěǲȑǛěǲƝĸǲ K

o ©ūƈƳŻūĸȯǲƳǍƝċȑòǷǲǍÐƒŒěǛ

o ©ūƈƳŻūĸȯǲƝǍŒÐƒūȶÐǷūƝƒǲÐƒċǲƳǍƝòěǛǛěǛ

o ¡ěċȑòěǲūƒċūǍěòǷǲƳȑǍòťÐǛěǛăǲƈÐǛǛūĸȯūƒŒǲ
ÐƒċǲťÐǍƈƝƒūȶūƒŒǲƒěěċǛ

cěȯǲc|KǲěȮÐƈƳŻěǛ

o ¡ěċȑòě©cµǛǲãȯǲȌņƹǲǷƝǲȂȺƹ

o òƺǲņǲǷƝǲǪƹǲǍěċȑòǷūƝƒǲūƒǲÐċċǍěǛǛěċǲ
ūƒċūǍěòǷǲƳȑǍòťÐǛěǛ

Rebound plan
Group - wide levers: AI, data and simplification
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ȌȂ

òƺǲĳȌȺȺƈ

Annual recurring savings 
targeted

KƒċūǍěòǷǲ
ƳȑǍòťÐǛěǛ

qǍŒÐƒūȶÐǷūƝƒǛ

> ¯ÐǍŒěǷǲƝĸǲĳȌȺȺƈǲūƒǲǍěòȑǍǍūƒŒǲÐƒƒȑÐŻǲǛÐȨūƒŒǛĄǲÐǷǲǍȑƒũǍÐǷěǲãȯǲěƒċǲƝĸǲȌȺȌǤ

> ȂǲòƝǛǷũǛÐȨūƒŒǲÐǍěÐǛăǲ

Á ūƒċūǍěòǷǲƳȑǍòťÐǛěǛ

Á ūƒċȑǛǷǍūÐŻǲěļòūěƒòȯ

Á ƝȨěǍťěÐċǛ

> KƈƳÐòǷūƒŒǲȑƳǲǷƝǲȌĄƨȺȺǲƳƝǛūǷūƝƒǛǲȩƝǍŻċȩūċěĄǲƝĸǲȩťūòťǲƨĄŌȺȺǲūƒǲ5ȑǍƝƳěǲ
ūƒòŻȑċūƒŒǲƳƝǷěƒǷūÐŻŻȯǲņȺȺǲūƒǲBǍÐƒòěǲƝƒǲÐǲȨƝŻȑƒǷÐǍȯǲãÐǛūǛ

> |ÛeǲƳǍƝȨūǛūƝƒǛǲƈÐūƒŻȯǲūƒǲȌȺȌǪĄǲċūǛãȑǍǛěƈěƒǷǛƈƝǛǷŻȯǲūƒǲȌȺȌǤ

> qƒěũǷūƈěǲƳŻÐƒǲòƝǛǷăǲƨȮǲǷƝǲƨƺȌņȮǲǷťěǲǍěòȑǍǍūƒŒǲÐƒƒȑÐŻǲǛÐȨūƒŒǛ

Rebound plan
ĳȌȺȺƈǲūƒǲǍěòȑǍǍūƒŒǲÐƒƒȑÐŻǲǛÐȨūƒŒǛǲãȯǲȌȺȌǤ
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ȌŌ

Medium - term  ambition confirmed

jěċūȑƈũǷěǍƈǲÐƈãūǷūƝƒǲòƝƒńǍƈěċǲÐƒċǲǛȑƳƳƝǍǷěċǲ
ãȯǲƝȑǍǲǛǷǍÐǷěŒūòǲƈƝċěŻǲ
Ðƒċǲ¡ěãƝȑƒċǲƳŻÐƒǲūƈƳŻěƈěƒǷÐǷūƝƒ

¡ěǷȑǍƒǲǷƝǲƝȑǍǲťūǛǷƝǍūòÐŻǲǷǍÐŶěòǷƝǍȯĄǲǷÐǍŒěǷūƒŒăǲ

> ņƹǲÐƒƒȑÐŻǲƝǍŒÐƒūòǲǛÐŻěǛǲŒǍƝȩǷťǲ

> ÐƒċǲÐƒǲƝƳěǍÐǷūƒŒǲƈÐǍŒūƒǲƝĸǲƨȺƹĄǲ
ǷťěƒǲƳǍƝŒǍěǛǛūƒŒǲǷƝȩÐǍċǲƨƨƹ
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Ȍņ

KƒƒƝȨÐǷūƝƒǲÐƒċǲ
ÐòǷūȨÐǷūƝƒ
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XXX

ȌǪ
ȌȺǮȺņǮȌȺȌņ
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ȌǪ

KƒǲȌȺȌņǲ
ĳȌƺņãƒǲin sales 

generated by products launched since 2023
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ȌǤ

kěȩǲòÐǷěŒƝǍūěǛǲ

ÁÐǛťěǍǛ ©ƳƝǷǲòŻěÐƒěǍǛ

ĳƨȺȺƈǲūƒǲǛÐŻěǛǲūƒǲ
ȯěÐǍƨǲ

ĳȌņƈǲūƒǲǛÐŻěǛǲūƒǲ
ȯěÐǍƨǲ

|ƝǛūǷūƝƒǲƜȌǲūƒǲȯěÐǍƨ |ƝǛūǷūƝƒǲƜȌǲūƒǲȯěÐǍƨ

kěȩǲȑǛěǛ

©ǷǍěƒŒǷťěƒěċǲƜƨǲƳƝǛūǷūƝƒ

ĳƗȺƈǲūƒǲǛÐŻěǛǲ
2ƝȑãŻěũċūŒūǷǲŒǍƝȩǷť

CÐǍƈěƒǷǲǛǷěÐƈěǍǛ

Consumer: success  of 2025 launches  in EMEA
New categories  and new uses

©ƝȑǍòěǲăǲūƒċěƳěƒċěƒǷǲūƒǛǷūǷȑǷě
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Ȍģ

,ƝƝŹěƝǛěŻŻũƝȑǷǲȑƳǲƨȺƹǲūƒǲ~ŌũȌņǲ
ȨǛǲũȌȺƹǲūƒǲƗjũȌņ

ȌȺƨȌīȌȺȌŌ
©ȑòòěǛǛǲƝĸǲǷťěǲ,ƝƝŹěƝǛěǍūěǛ

~ŌũȌȺȌņ
¡ěŻÐȑƒòťƝĸǲǷťěǲòÐǷěŒƝǍȯ

ņƈǲƳǍƝċȑòǷǛǛƝŻċ

,ƝƝŹěƝ
KƒńƒūǷȯ

Consumer: success  of 2025 launches  in EMEA
Relaunch  of a core  category  with  Cookeo  Infinity

©ƝȑǍòěǲăǲūƒċěƳěƒċěƒǷǲūƒǛǷūǷȑǷě
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ȌƗ

qǍŒÐƒūòǲǛÐŻěǛǲŒǍƝȩǷťǲśƨȺƹǲūƒǲȌȺȌņ

eěÐċěǍǲūƒǲ|¯B5ĄǲòěǍÐƈūòǲÐƒċǲǛǷÐūƒŻěǛǛǲǛǷěěŻ

Consumer: success  of 2025 launches  in EMEA
Cookware : multi -material /coating  leadership



C¡qµ|5ǲ©5+ǲ|¡5©5k¯ ¯Kqkǲīǲ_µk5ǲȌȺȌǪ

Consumer: intensification of roll - outs  in 2026
Promising  new innovations

ȂȺ

,Ɲĺěěǲ,ǍȑǛťÆũ,ŻěÐƒ ěǍƝǛǷěÐƈ |ūȶȶÐǲ|ǍƝƒǷƝ,ƝƝŹěƝǲ
KƒńƒūǷȯ

¯ūǷÐƒūȑƈǲÁƝŹ
©ȑƳƝǍ
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Ȃƨ

¡Û2ǲòěƒǷěǍĄǲƳȑǍòťÐǛūƒŒǲÐƒċǲƳǍƝċȑòǷūƝƒǲĸÐòūŻūǷȯ

cěȯǲƈūŻěǛǷƝƒěǲūƒǲǷťěǲǛǷǍÐǷěŒūòǲċěȨěŻƝƳƈěƒǷǲƝĸǲ|ǍƝĸěǛǛūƝƒÐŻǲãěȨěǍÐŒěǛ

Professional
Launch of the new Professional Coffee hub in China
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ȂȌ
©ěƳǷěƈãěǍǲȌȺȌņ

ȂȌ

ÁjBǲ5ŻěȨÐǷūƝƒǲƨȺ ÁjBǲ|ěÐŹǲņȺ

ƨǛǷƈƝċěŻǛǲċěǛūŒƒěċǲÐƒċǲƈÐƒȑĸÐòǷȑǍěċǲūƒǲ©ťÐƝȮūƒŒ

ģȺǲòȑƳǛǲÐǲċÐȯņȺǲòȑƳǛǲÐǲċÐȯ

©ūŒƒūńòÐƒǷǲěȮƳÐƒǛūƝƒǲƝĸǲƝȑǍǲòÐƳÐãūŻūǷūěǛǲūƒǲǷťě©ƈÐŻŻǲãȑǛūƒěǛǛěǛǲÛǲqļòěǛǲǛěŒƈěƒǷ

C¡qµ|5ǲ©5+ǲ|¡5©5k¯ ¯Kqkǲī_µk5ǲȌȺȌǪ
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Consumer
A reimagined  activation: Coffee Crush

ȂȂ

Ǉ ŻŻǲǷťěǲǷÐǛǷěĄǲŻěǛǛǲǛƳÐòěǈ

¯ěÐǛě

> |ǍěũŻÐȑƒòťǲƳťÐǛěăǲȌǲƈƝƒǷťǛ

> ,ƝũòǍěÐǷūƝƒǲƝĸǲòƝƒǷěƒǷǲȩūǷťǲūƒŊȑěƒòěǍǛǲīǲ,ǍȑǛťǲ,Ǎěȩ

¡ěȨěÐŻǲÛǲƈƳŻūĸȯ

> eÐȑƒòťǲěȨěƒūƒŒǲūƒǲBǍÐƒòěǲÐǷǲěƒċǲjÐǍòťǲȌȺȌǪăǲ
ǤņǲūƒŊȑěƒòěǍǛǲȩūǷťǲÐǲǍěÐòťǲśǲȌȺj

> ©ūƒòěǲŻÐȑƒòťăǲśǲņjǲȨūěȩǛǲƝƒǲŒěƒěǍÐǷěċǲòƝƒǷěƒǷ

> ~ȑūòŹǲūƒǷěǍƒÐǷūƝƒÐŻǲǍƝŻŻũƝȑǷăǲņȺƾǲƈÐǍŹěǷǛǲūƒǲȌȺȌǪ
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Consumer
A reimagined  activation: SEB Fashion Domestic Show

ȂŌ

2KCK¯ eǲ©IqÁǲ
Ûǲ

©¯ CKkC

|ÐǍūǛĄǲ ƳǍūŻǲȌĄǲȌȺȌǪ

,qee5,¯Kqk©ǲ
Ûǲ

Kjj5¡©Kqk

KkBeµ5k,5ǲ
Ûǲ

,qk¯5k¯
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Ȃņ

Consumer
Supor : at the forefront  of shifts in e - commerce

©ƝòūÐŻǲòƝƈƈěǍòě

ÀěǍȯǲǍÐƳūċǲŒǍƝȩǷťǲūƒ,ťūƒÐ

> ȌņƹǲƝĸǲ©ȑƳƝǍǊǛƝƒŻūƒěǲǛÐŻěǛ

> eěÐċěǍǛťūƳǲūƒǲ,ťūƒÐĄǲƒƝǷÐãŻȯǲƝƒǲ
2ƝȑȯūƒǲƵ¯ūŹ¯ƝŹƷ

KƒǛǷÐƒǷǲǍěǷÐūŻ

2ěȨěŻƝƳƈěƒǷǲÐŻǍěÐċȯǲūƒūǷūÐǷěċǲãȯǲ©ȑƳƝǍ

> ,ťÐƒƒěŻǲŒǍƝȩūƒŒǲǛǷǍƝƒŒŻȯǲūƒǲȌȺȌņ

> ©ȑƳƝǍƜƨǲãǍÐƒċ

2ěȨěŻƝƳƈěƒǷǲƝȑǷǛūċěǲ,ťūƒÐǲă

> qƳěƒūƒŒǲƝĸǲƨȂǲ¯ūŹ¯ƝŹǲǛťƝƳǛǲūƒǲȌȺȌņ
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ȂǪ

5©Cǲ ƈãūǷūƝƒ
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ȂǤ

Recognized and improving ESG performance

Impr
ovin
g 
ESG 
perfo
rman
ce

International ESG standards Extra - financial rating agencies

ģȌǮƨȺȺǲCƝŻċ
¯ƝƳǲņƹ

,ŻūƈÐǷěǲòťÐƒŒě
ũ

ÁÐǷěǍǲ
ũ

ņƨǮƨȺȺ eƝȩǲǍūǛŹǲ
ƨģƺȂ

+ũ|Ǎūƈě
ƵȌȺȌŌƷ

ǤȺǮƨȺȺ

k5Á



C¡qµ|5ǲ©5+ǲ|¡5©5k¯ ¯Kqkǲīǲ_µk5ǲȌȺȌǪ

Ȃģ

ESG 
at the heart of the 
CǍƝȑƳǊǛǲǛǷǍÐǷěŒȯ

2024 
ī
2030

ESG ambition by 2030

òǷ
ĸƝǍǲkÐǷȑǍě

òǷÐǛÐŻěÐċěǍūƒǲǷťěǲ
,ūǍòȑŻÐǍ5òƝƒƝƈȯ

òǷǲ
ĸƝǍǲŻŻ

òǷǲǲǍěǛƳƝƒǛūãŻȯǲǲÛǲǲěǷťūòÐŻŻȯ

5òƝũċěǛūŒƒ

©ȑãǛǷÐƒòěǛ

jÐŹěòƝƒǛȑƈěǍǛǊěȨěǍȯċÐȯ
ŻūȨěǛǲěÐǛūěǍǲÐƒċƈƝǍěěƒŶƝȯÐãŻěÐƒċǲ

òƝƒǷǍūãȑǷěǷƝãěǷǷěǍŻūȨūƒŒÐǍƝȑƒċǷťěǲȩƝǍŻċǲ

,ŻūƈÐǷě

ÁÐǷěǍ
,ƝƒǛȑƈěǍǛ

,ƝƈƈȑƒūǷūěǛ

©ȑƳƳŻūěǍǛ

5ƈƳŻƝȯěěǛ

ȌƒċǲťÐƒċ
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ȂƗ

Key ESG KPIs for the 2030 roadmap
ȌȺȂȺǲ¯ ¡C5¯ǲ

,¯ǲBq¡ǲk ¯µ¡5

©òƝƳěǛǲƨǲÛǲȌǲīǲCǍěěƒťƝȑǛěǲŒÐǛěǛǲċūǍěòǷǲěƈūǛǛūƝƒ ũŌȌƹǲƵȨǛǲȌȺȌƨƷ

©òƝƳěǲȂàǲũǲCǍěěƒťƝȑǛěǲŒÐǛěǛǲūƒċūǍěòǷǲěƈūǛǛūƝƒ ũȌņƹǲƵȨǛǲȌȺȌƨƷ

ÁÐǷěǍǲòƝƒǛȑƈƳǷūƝƒǲǍěċȑòǷūƝƒ ũȌņƹǲƵȨǛǲȌȺȌƨƷ

,¯ǲ ©ǲ ǲe5 25¡ǲ
Kk,K¡,µe ¡ǲ
5,qkqjÇ

¡ěòȯòŻěċǲƈÐǷěǍūÐŻǛǲƵƹǲƝĸǲȩěūŒťǷĄǲċūǍěòǷǲƳȑǍòťÐǛěǛƷ ǪȺƹ

ȨěǍÐŒěǲ©2 ǲǍěòȯòŻÐãūŻūǷȯǲƵƹǲƝĸǲȩěūŒťǷƷǲ śģņƹ

©2 ǲƳǍƝċȑòǷǛǲǍěƳÐūǍÐãŻěǲƵƹǲƝĸǲǛÐŻěǛƷ śƗȺƹ

¡ěĸȑǍãūǛťěċǲƳǍƝċȑòǷǛǲǛÐŻěǛǲƵūƒǲƹǲƝĸǲ©2 ǲƳěǍūƈěǷěǍààƷ Ȃƹīņƹ

kƝǲūƒƒěǍǲȨūǍŒūƒǲƳŻÐǛǷūòǲãÐŒǛ ƨȺȺƹǲ

e¯K©¯K

e¯KKƒòŻȑċěċǲūƒǲŻƝƒŒũǷěǍƈǲūƒòěƒǷūȨěǛǲǍěƈȑƒěǍÐǷūƝƒ©¯KKƒòŻȑċěċǲūƒǲǛťƝǍǷũǷěǍƈǲūƒòěƒǷūȨěǛǲǍěƈȑƒěǍÐǷūƝƒ

e¯K

ààǲBǍÐƒòěĄǲ+ěŻŒūȑƈĄǲǷťěǲkěǷťěǍŻÐƒċǛĄǲKǷÐŻȯĄǲ©ƳÐūƒĄǲ|ƝǍǷȑŒÐŻĄǲCěǍƈÐƒȯàǲKƒċūǍěòǷǲěƈūǛǛūƝƒǲƵǛòƝƳěǲȂƷǲĸǍƝƈǲƳȑǍòťÐǛěǛǲƝĸǲŒƝƝċǛǲÛǲǛěǍȨūòěǛĄǲǷǍÐƒǛƳƝǍǷǲÐƒċǲƳǍƝċȑòǷǛǲȑǛěǲ
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ŌȺ

Key ESG KPIs for 2030 roadmap

,¯ǲBq¡ǲ ee

5j|eqÇ55©

©µ||eK5¡©

,qk©µj5¡©

ȌȺȂȺǲ¯ ¡C5¯

e¯KKƒòŻȑċěċǲūƒǲŻƝƒŒũǷěǍƈǲūƒòěƒǷūȨěǛǲǍěƈȑƒěǍÐǷūƝƒ

©¯KKƒòŻȑċěċǲūƒǲǛťƝǍǷũǷěǍƈǲūƒòěƒǷūȨěǛǲǍěƈȑƒěǍÐǷūƝƒ

|ǍƝńǷǲǛťÐǍūƒŒKƒòŻȑċěċǲūƒǲǛǷÐǷȑǷƝǍȯǲÐƒċǲċūǛòǍěǷūƝƒÐǍȯǲěƈƳŻƝȯěěǲƳǍƝńǷũǛťÐǍūƒŒǲBǍÐƒòě

¡ěǛƳƝƒǛūãŻěǲƳȑǍòťÐǛūƒŒǲòťÐǍǷěǍǲ
ƵƹǲƝĸǲǛȑƳƳŻūěǍǛǲòƝȨěǍěċƷ ƨȺȺƹ

©ȑƳƳŻūěǍǲòƝƈƈūǷƈěƒǷǲǷƝǲÐƒǲ5©CǲƳǍƝŒǍÐƈǲ
ƵǍěƳǍěǛěƒǷūƒŒǲģȺƹǲƝĸǲǷťěǲòÐǍãƝƒǲĸƝƝǷƳǍūƒǷƷ ņȺȺ

~ȑÐŻūǷȯǲƈÐƒÐŒěƈěƒǷ
ƵƹǲƝĸěƒǷūǷūěǛǲȩūǷťǲK©qǲƗȺȺƨǲòěǍǷūńòÐǷūƝƒƷ ƨȺȺƹ

qòòȑƳÐǷūƝƒÐŻǲǛÐĸěǷȯǲÐƒċǲťěÐŻǷťǲ
ƵȩƝǍŹƳŻÐòěǲÐòòūċěƒǷǛĄǲe¯K¡Ʒ ƃȺƺņǲ

CěƒċěǍǲãÐŻÐƒòě
ƵƹǲƝĸǲȩƝƈěƒǲūƒǲǛěƒūƝǍǲƳƝǛūǷūƝƒǛƷ śȂȌƹǲ

|ǍƝńǷǲǛťÐǍūƒŒ

e¯K

©¯K
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2025 : Operational progress in our plants

Ōƨ

ŌȌƹǲCICǲǍěċȑòǷūƝƒǲãȯǲȌȺȂȺǲǲ
©òƝƳěǛƨǲÐƒċȌǲƵ,qȌěǁƺƷ

ȌȺȌņ

ũŌȌƹ

ȌȺȂȺǲ
ǷÐǍŒěǷ

ũȌȂƹ

ȌȺȌƨ

¡ěĸěǍěƒòěǲ
ȯěÐǍ

ȌȺȌŌ

ũƨģƹ

qòòȑƳÐǷūƝƒÐŻǲǛÐĸěǷȯǲÐƒċǲťěÐŻǷťǲ
ƵȩƝǍŹƳŻÐòěǲÐòòūċěƒǷǛĄǲe¯K¡Ʒǲ

ȌȺȂȺǲ
ǷÐǍŒěǷ

ƃȺƺņ

Ⱥƺģƨ

ȌȺȌŌȌȺȌƨ

ƨƺƨ

ȺƺǤǪ

ȌȺȌņ

> Ǉ©ťÐǍěċǲÀūŒūŻÐƒòěǈǲŒŻƝãÐŻǲǷǍÐūƒūƒŒǲƳǍƝŒǍÐƈǲǷƝǲ
ǛȑǛǷÐūƒÐãŻȯǲǍěċȑòěǲÐòòūċěƒǷǛ

> CǍÐċȑÐŻǲūƒǷěǍƒÐǷūƝƒÐŻǲǍƝŻŻũƝȑǷăǲBǍÐƒòěĄǲCěǍƈÐƒȯǲ
ƵȌȺȌŌƷĄǲ+ǍÐȶūŻĄǲ,ƝŻƝƈãūÐĄǲµ©ǲƵȌȺȌņƷ

> 2ěƳŻƝȯƈěƒǷǲƝĸǲǛƝŻÐǍǲƳÐƒěŻǛǲūƒǲ,ťūƒÐǲūƒǲȌȺȌņǲÐƒċǲ
ȌȺȌǪ

> 2ěƳŻƝȯƈěƒǷǲƝĸǲÐƒǲěƒěǍŒȯǲƈÐƒÐŒěƈěƒǷǷƝƝŻǲ
òƝƒǷūƒȑěċǲūƒǲȌȺȌņ

> 5ƒěǍŒȯǲěļòūěƒòȯǲƝĸǲūƒċȑǛǷǍūÐŻǲěǁȑūƳƈěƒǷǲƵěƺŒƺǲ
ūƒŶěòǷūƝƒǲƈƝŻċūƒŒǲƈÐòťūƒěǛƷ

5òƝũƳǍƝċȑòǷūƝƒ |ǍěȨěƒǷūƝƒ
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2025 : Eco - design levers to support decarbonization

ŌȌ

ȌņƹǲǍěċȑòǷūƝƒǲūƒǲūƒċūǍěòǷǲCICǲěƈūǛǛūƝƒǛǲãȯǲȌȺȂȺǲǲ
©òƝƳěǛȂƺƨĄǲȂƺŌǲÐƒċȂƺƨƨǲƵ,qȌǲěǁƺƷ

ȌȺȌņ

ũȌņƹ

ȌȺȂȺǲǷÐǍŒěǷ

ũƗƹ

ȌȺȌƨ

¡ěĸěǍěƒòěǲ
ȯěÐǍ

ȌȺȌŌ

ũǤƹ

> ņȌƹǲǍěòȯòŻěċǲƈÐǷěǍūÐŻǛǲūƒǲƝȑǍǲƳǍƝċȑòǷǛǲūƒǲȌȺȌņǲ
ƵȨǛƺǲȂŌƹǲūƒǲȌȺȌƨƷ

> ¡ěòȯòŻěċǲÐŻȑƈūƒȑƈàăǲƗƹǲūƒǲȌȺȌƨǲČņƨƹǲūƒǲȌȺȌņ
ūƒòŻȑċūƒŒǲƈÐŶƝǍǲÐòòěŻěǍÐǷūƝƒǲÐǷǲ©ȑƳƝǍ

> ©ƝŻȑǷūƝƒǛǲĸǍƝƈǲƳǍƝċȑòǷǲċěǛūŒƒǲƵǷěòťƒūòÐŻǲ
ǛƝŻȑǷūƝƒǛƷǲǷƝǲȑǛÐŒěƵěƒěǍŒȯǲǛÐȨūƒŒǲǛƝŻȑǷūƝƒǛǲī
ěòƝǲƈƝċěƷ

> KƈƳǍƝȨěƈěƒǷǲƝĸǲòƝȑƒǷǍūěǛǌǲěƈūǛǛūƝƒǲĸÐòǷƝǍǛ

5ƒěǍŒȯǲěļòūěƒòȯ¡ěòȯòŻěċǲƈÐǷěǍūÐŻǛ

àȑƳǲǷƝǲũƗȺƹǲ,qȌǲĸƝǍǲǍěòȯòŻěċǲÐŻȑƈūƒȑƈ
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ŌȂ

BūƒÐƒòūÐŻǲǍěǛȑŻǷǛǲÐƒċǲ
ƝȑǷŻƝƝŹ


