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. Groupe SEB cooking expertise 8:15 - 8:45

. Culinary trends: food for thought 8:45-9:10

. Consumer journey: a 360° experience 9:55 -10:25

. Cake Factory & Cuisine Companion cases 10:25 - 11:00

. Conclusion 11:00 - 11:10

. Q&A

e N

Introduction 8:00 - 8:15

Nathalie Lomon — Senior Executive VP, Chief Financial Officer

Isabelle Posth — VP Financial Communication & IR

Digital trends and Groupe SEB digital vision 9:10 — 9:40
Guillaume Planet — VP Media & Digital Marketing

BREAK 9:40 — 9:55

Thierry Lecourtier — Business Activation Manager

Noémie Claudinon — CRM Project Manager
Stephan Caubit — Marketing Services Manager

Nathalie Lomon — Senior Executive VP, Chief Financial Officer

11:10 - 11:30
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GROUPE

SEB

Small Kitchen Electrics € 20 billion

/ € 8 bn €6 bn €6 bn \

— &

Electrical Beverages Food

cooking preparation /

g Cooking: a €43 billion market growing ~5% p.a.

Cookware € 23 billion

/€10bn €13 bn \

Pots & Pans, Kitchen tools

tressure Cookers and utensils/

GROUPE SEB IS THE WORLWIDE LEADER IN COOKING

b 0 0
#1 i". #2 &; i‘o # 2-3
X7 D,
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g Cooking: % of Groupe SEB’s Consumer business

GROUPE

SEB

Kitchen electrics

« Electrical cooking 50%
* Food prep 20%
- Beverage 30%
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Cookware & Kitchenware

P&P, PC* 80%
Kitchen tools & ustensils 20%

* Pots & Pans, Pressure Cookers

Home & Personal Care



a Cooking: keeping alive the pioneer spirit of early days

GROUPE

SEB

1953 1954 1973

Seb Pressure Tefal Seb electrical Seb Odorless Grille « tout Tefal Arno auto-clean
Cooker non stick pan coffee maker electrical fryer pain » Seb mini mincer  Raclette gril blender

Ingenio
Tefal

Major innovations Thermospol

Seb/Tefal

Actifry
Moulinex Krups Tefal Moulinex C. Companion Moulinex Sebl/tefal Moulinex

Steam’Up Evidence Optigrill Supor Spherical pot RC Cookeo Multi Delices Fresh Express
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GROUPE

SEB

Cooking: from regional roots to a global leadership position

* ETABLISSEM NTS LESCURE
ociért o EwsouysédRi oe Bourcoane

SiB S.A.

TEFAL@ Introduction des actions 2 la cote officielle ARNO

{Bourse de Paris)

Purchase of the
Brazilian company Arno

1953 1968

Launch of the SEB Super  Acquisition of Tefal The SEB share is listed on

Antoine Lescure founds a The company -
Cocotte pressure cooker the Paris Stock Exchange

tinsmithing shop in Selongey becomes S.E.B.
(Burgundy, France) (Société dEmboutissage
de Bourgogne)

Maosliveox

Major acquisitions on top of organic growth KRUPS

Partial takeover
of Moulinex/Krups

W. o S
2 IMusa SUPOR | | T¥

PANEX METALCRAFTERS LLC

Kra@our

<
Acquisition Acquisition Acquisition of Imusa Purchase of a Acquisition Acquisition
of Krampouz of EMSA and WMF (Colombia), majority stake of Lagostina (ltaly) of All-Clad
Group Germany) and purchase in Supor (China). and Panex (Brazil) (USA)

of a majority stake in
Maharaja Whiteline (India).
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g Leadership in the cooking industry is about expertise and legitimacy

GROUPE

SEB

» [eaturing the largest product portfolio, both in cookware and kitchen electrics
« Covering all segments and pricing points

» |Leveraging a strong and sustainable brand equity in cooking
* Via global and local brands

= Rolling-out a worldwide and multi-local strategy

» Building on innovation and digitalization
« Markets’ insights, products and ecosystems, go to market approach...
* From a sole product to an integrated cooking solution

= Capitalizing on industrial and technological know-how

= COOKING FOR GOOD
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g The largest product portfolio in the industry — Cookware & Kitchenware

GROUPE

SEB

COOKWARE KITCHENWARE

"“u“ 1«&!\‘

(0N R
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g The largest product portfolio in the industry — Kitchen Electrics

GROUPE

SEB

ELECTRICAL COOKING BEVERAGES FOOD PREPARATION
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.d A strong and sustainable brand equity

GROUPE

SEB

Tefal /| T-Fal

THE worlwide iconic cookware brand

Fixed handle P&P Stackable P&P (Ingenio)

Cookware: > 60% of Tefal ww revenue
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g A strong and sustainable brand equity

Tefal /| T-Fal

SEB
THE worlwide iconic cookware brand

=» A wide product offering: multi-materials, coated/non coated...
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o A strong and sustainable brand equity

GROUPE

SEB
Tefal, a meaningful brand

=» Innocuity of products R_ ESQ:URCE

PERFORMANCE ET DURABILITE

=» Recycled materials
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GROUPE

SEB

A strong and sustainable brand equity

: o
ur glebal flagship
mmbranchin Kitchen Electrics
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g A strong and sustainable brand equity

GROUPE

SEB

FER [\ 3 IHFBIRE

[ Dl
AL KL 125 i 7

SUPOR

#1 in Cookware

#2 in Small Kitchen Electrics

Enjoying the best brand awareness

in Small Kitchen Electrics
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GROUPE

SEB

A strong and sustainable brand equity

Our brands are references as for cooking expertise

and ranking # 1 or # 2 in our Top-20 countries or in
their native markets




g A global and multi-local strategy

GROUPE

SEB

Groupe SEB is Japanese in Japan...
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A global and multi-local strategy

Groupe SEB is Turkish in Turkey...

Tefal Kopuklum ile
Muhabbeti Kopurtun




g A global and multi-local strategy

GROUPE

SEB

Groupe SEB is Indian in India...

SEE MORE




o A global and multi-local strategy

GROUPE

SEB

Groupe SEB is Colombian in Colombia...




A global and multi-local strategy

GROUPE

SEB
Groupe SEB is Thal in Thailand...
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o A global and multi-local strategy

GROUPE

SEB

Groupe SEB is Czech in the Czech Republic

P ¢
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B Innovation

GROUPE

SEB

Since the 1953 Super Cocotte...
| 1956

Francoise Bernard’s
first recipe book
for the Seb pressure cooker

Pot-au-feu : 60 minutes
au lieu de 3 heures

Poule au riz : 40 minutes
au lieu de 1 h. 1/2

More than 30 editions published

en GAI More than 10m copies sold

1 SEB remplace 50 %, de vos casseroles
2 SEB les suppriment praliquement...

o Existe pour lous les besoins :

de la 3 I.5 pour les ménages sans enfants ;
& la 22 litres pour les collectivités.

e A la portée de foules les bourses :

Frs
A PARTIR DE : =

Vous pouvez tout faire et bien faire avec une SEB
La cuisine de tous les jours, celle des jours de féte.

0 ATINT ) Chague appareil est livré avec le livre de recettes de la Cuisine Pression rédigé spécialement pour SEB par Francoise
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.ﬁ Innovation

GGGGGG

... And the launch of a new concept by Tefal...

e,ﬁ‘;?tc: S
e .- 1963
TEFAL 4

@ NE IDEE DE
- : L
.z -~ W GENIE

Remettre au gofit du jour

LA CHANDELEUR
= oo

LE 2 FEVRIER DE CHAQUE ANNEE
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TEFAL
VEND DESA MIL_LIONS
DE CREPIERES

PARTOUT
DANS LE

MONDE.




.i Innovation

GROUPE

SEB
... We have continuously been committed to innovation

Overall, close to 500 patents filed ww / year = More than half of them in the cooking segment

285 A
SRAEFRE MN30%

THERMO-SPOT™

= Homemade healthy and tasty food, safe and reliable products, respect for the environment
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a Industrial and technological know-how

GROUPE

SEB

29 industrial sites manufacturing Kitchen Electrics/Cookware
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N One shared mission

GROUPE

SEB

Make consumers’ everyday lives easier and more enjoyable...
i \!

N

..-”

. cook for good and contrlbute to better I|V|ng around the World
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CULINARY TRENDS
FOOD FOR THOUGHT




a One shared mission to serve many different consumer types

GROUPE

SEB
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o Because consumers are different and paradoxical

GROUPE
SEB
High delegation
to appliance

A
COOKING IS A TASK COOKING IS A PLEASURE
Healthy Status
delegators seakers
| ] [ ] &
Beginners m $$$ M Cooking
lovers
L
Low involment . High involment
in cooking " in cooking

Traditional

Dutiful experts

$%

Price
seeckers

$

Low delegation
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o And their everyday’s lives have been changing rapidly

GROUPE

SEB

SIMPLIFICATION

WELL-BEING

Smaller kitchens
Less time to cook

Seamless cooking
and result in plate

Food on the go
Meal deliveries
Meal substitutes
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Valorization of
homemade dishes

Healthier food

Plate content
under control

Indulgence
Shared moments

Investor Day — Paris — 13 November 2019

NEW BEHAVIOURS

Rich consumer experience

Traditional & multicultural
food

Special diets (vegan,
veggie, flex...)

Sense of belonging
Personalization

ENGAGEMENT

Naturality, organic
food

Food traceability

Innocuity of materials

Short supply circuits
Reduced food waste
Meaningful brands
Circular economy

DIGITALIZATION

E-commerce
Apps
Communities

Shared experience
on social networks

Influencers
Connected products



In large cities, kitchens
are getting smaller and smaller

-10% space in 10 years*

= Multifunction appliances
and stackable P&P



Time flies...

Time spent cooking
-35% in 30 years

2> COOKEO+ s
120 recipes ready
In less than
15 minutes

¥
¥
¥

— A} _

Ember 2019 France, Euromonitor 2019



Cooklng IS ataék
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Preparing meals is
a daily (tedious) task

Out of home meals
+12% in 3 years (ww)

= Easy to use
products

Source: Kantar Worldpanel
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Cooking know-how has been losing ground

c 9

g nical features and apps replacmg cooklng sK
@ﬂ'ﬁ .

= From the sole product /

to an integrated cooklng Sﬁlitlon
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Cooking as experts

Best results require
the best tools



Reinforcing our leadership
In convivival cooking
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Vuka,

They are more informed and more concerned
about what they eat

=» Traceability, transparency
(pesticides, additives...)

=» Short-supply circuits
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DIGITA
AND G
DIGITA

_ TRENDS
ROUPE SEB
_ VISION




o In less than 15 years, digital has transformed the world

GROUPE

SEB

Internet users X 4

[ J

1billion g, 2005
® O
‘ﬁ“ﬁ. 2010
S o
mew 2015
L4
| 4 ]
S 9

4 billion o 2018
e 9
|« W .
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E-commerce platforms have boomed

=2 ww Amazon sales x 33

Amazon worldwide turnover from 2004 to 2018 (in USDm)

2004 2005

692 849 1071

19,17 2451

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

232,89

2016 2017 2018

Source: Statista 2019



§ Giving consumers the opportunity to access infinite content

2 0 1 9 This Is What Happens In An
Internet Minute

GROUPE

SEB

41
Music

Streaming

SIPHY 180
Shipped

W @Llorilewis
Soepseme ﬁ W @O0fficiallyChadd
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g Giving brands the opportunity to get infinite information

GROUPE

SEB on their markets

By 2025, skyrocketing datasphere...

per capita ‘

175 ZB

Annual Size of the Global Datasphere

180
160
140
120
100
a0
6O
40
20

Tt abyvtes

2000 201 2002 200 204 2015 2006 2M7 200 2018 200 X021 A022 2023 2034 2025

... paving the way for a future in-depth understanding of consumers
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§ Consumers’ engagement in our categories is an opportunity

seB 1o massively collect data

Systematize data collection
across our touchpoints

Build products with associated
services i.e. service-based offer

()
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g Capitalize on data to build a virtuous circle

GROUPE

SEB

KEEP working on PROSPECTS ____

A A 4
B W4 J}Y._",. 32

ATTENTION

CONSIDERATION

T [ START capitalising on USERS”

[‘> Create additional value

ff consumer engagement

ft cross sell/ up sell

ff consumer ambassadorship
ft consumer knowledge

LOYALTY : ‘)
Seb

51 | 13/11/2019 « Investor Day — Paris — 13 November 2019



AL A W N A

Food is becoming
a service

Meal delivery

2019 ww est. revenue: USD 107bn '~ Uber Eats, Deliveroo,

+17% yoy Foodcheri, Frichti...
Number of users (2019): ~ 1 bn y:
+15% Yoy y.




§ Cooking is particularly impacted by the digital transformation

BEFORE PURCHASE 30% of media consumption is digital (X3 vs 2010)

/5% of SDA purchases are influenced by a digital touchpoint
DURING PURCHASE

35-40% of SDA purchases are made online

Cooking/food = Main center of interest on internet
# 2 on Facebook - # 3 on Google

AFTER PURCHASE
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s Consumers are increasingly looking for other users’ opinions

GROUPE . . :
SEB Commentaires client Images des clients
s 47sur5- o= J
=  BVYoulube' qual & il miglior robot da cucina R
5 étoiles 83%
4étolles [T 1z
Sélmtes 1 2%
ZE FILTRER 2 ctoles S "
" Voir toutes les images des clients
=l .: @@ 5 Mlgllor Robot da cucina nel mondo par fonctionmalité Lire des commentaires qui mentionnent
FarellMeglio « 839 vues « il y a 8 mois B o panier vapeur lave vaisselle simple utilisation mode manuel
5 Miglior Robot da cucina nel mondo 5. Redmond RMC-M450% Fa(fle‘dunhsa“m t“:t“:u Y tesse d . 4 . . "
hﬂps:;’;‘amzn.tof?[}zw)(yq a Facile a nettoyer TR ARy 45 vitesse de rotation gain de temps. trés pratique cet apparei
Niveau de bruit i A&y 43 m . . o
A b b b b H 1 1
Triririrey Un super compromis pour famille nombreuse !
F mai 2018
Style: Robot seul
Je ne vais pas résumer toutes ces fonctionnalités car les descriptifs sont fait pour ca. En revanche je viendrai
apporter mon avis sur ce robot que je possede depuis bientdt 3 ans.
ciehommascmener Je suis maman de 3 enfants. Ce robot me facilite au gur::-tidien la té-:hrai Erégare de super soupes, Huréeai ﬁetita

Preis ~ prep&cook X

bis 90 € 3 W QO O Tous Publications Personnes Photos Vidéos Marketplace Pages Lieux

is ~ »

= - -_— £ ) ¢
300 € bis 500 € 1 \= Lf’ A T :
iz = . .
ab 500 € s ' ) v-» : Filtrer les résultats ) .
; \ Companion & Cookéo Forever 1l J'aime
‘) /.. 1] v
Hersteller (S = \ . . i
& - » PUBLICATIONS DE Page - 3 K personnes aiment ca
Krups g Krups Prep & Cook HP 5031 Krups i-Prep & Cook Gourmet Krups Prep & Cook HP Krups Prep&Cook XL (HP50A8) et et 5 f
Multifunktions-Kiichenmaschine, HP 6051 5031.XMAS Kilchenmaschine mit Kochfunktion, * Toutle monde Reds.:couvrez le plaisir de cuisiner avec Cookéo & Companion de
Serie A 1.550 watt, 251, mit \ i 1.500 Watt, Temperaturbereich 30 - Moulinex.
Temperaturbereich 30- 130 °C Zubereitungsmenge 31, 7= ...mehr 1.550 Watt, Zubereitungsr ...mehr 150 °C, Mixgraufsatz, D ...mehr Vous

Krups Prep & Cook & Notz 025 dekdokdk 114 £ 3 2 2 2k £ 2.2 2 2 BF] Vos amis

duk 14 Angebote 3 Angebote 2 Angebote 3 Angebote . .
EEEULLYE 410,00 - 747,05 € 729,00 - 958,66 € 649,00 — 899,99 € 915,00 - 915,44 € Vos groupes et vos Pages ldées recettes COOKEO P TS

Multifunktions-Kiichenmaschine 4 Public Groupe - 283 K membres

T T ¢ \VJ Q <o & _ =l .

‘“ol + Choisissez une source... ldées recettes avec le COOKEO de chez Moulinex ...
Das kann die Kiichenmaschine - ‘ g 1‘ A J‘ 300 publications par jour
_ =\ = - Type de publication L ) R

Leistung ~ b ¥ # 376 membres ont indiqué gu'ils habitent & Dijon

» Toutes les publications
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New intermediaries are prevailing

GROUPE

SEB

GAFA are the starting point

of ~85% of product search

Where Do You Begin Your Product Search?
N=2,000, US Customers

Other

Search Engine

2018
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Google and Facebook capture 70% of

digital media spend and 90% of the growth

Evolution of digital media spend
2017 to 2019 forecasts

Google

Facebook

Aamazon

Others

2017 2018 2019



g Frontiers are blurred between offline and online worlds

GROUPE

SEB

60% of US consumers regularly use
their mobile in Brick & Mortar retail
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TELEVISION DIGITAL CRM POINT OF SALE
(Paid-Owned-Earned)

TECH & DATA

57 | 13/11/2019 .« Investor Day — Paris — 13 November 2019



a Understand GAFA (&BATX) at the heart of their algorithms

GROUPE

SEB
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a Social by design

SEB

Influence marketing Communities

Cake Factory — Patisserie, recettes & astuces P Guillaume  Accueil
audreymonpetitbikini « S"abonner g B -
Monpetitbikini.com < aslcos & &l’:“ -
Y @& Groupe fermé 4
-~ ; ye 7
audreymonpetitbikini Work life . Merci A propos ¥
@tefal_france de nous avoir gaté et de nous DI . A\ .
avoir offert le nouveau #tefalcakefactory pour scussion V)
qu'on puisse faire de bons gateaux au bureau Annonces
% On en a pas laissé une miette! (J'avoue que ..
j'ai craqué j'en ai mangé mdr) Membres
,‘
Afficher les 19 commentaires Evénements .
camilleberlon Ptdr la story @& Q Vidéos
lesreveriesdemarine J'aurais craqué aussi o Do Membre v =+ Notifications A Partager  +++ Plus
as
celineophelie |l fait tellement envie ce Recommandations -
beau gateau O0. Je m'achéterai bien - # Wessage  [8] Ajouter photol...  [EM Vidéoendirect (& Plus GROUPE ADMINISTRE PAR
cette belle machine mais je la trouve un Chercher dans groupe ~ Q
her Sy @tefal - Tefal ©
peu cher @M@ 1efalcakeractory ’ Bonjour Guillaume. Ecrivez quelque chose ici TRASL 109264 personnes aimenit cecd
on_dirait_le_sud Tu m'as fait trop rire = Raccourcis
B st
(@ Cake Factory - Patisser...
B Photo/Vidéo ‘E Rencontre @ Sondage AJOUTER DES MEMBRES
@ T-Fal Actifry air frye... <20
+ Entrez un nom ou une adresse e-mail F
1 @ Cook Expert Magi... <20 -
C J NOUVELLE ACTIVITE v MEMBRES 5 111 membres

¥ Nouveau membre - 15 h

@ Social@Groupe Seb
T W : <5
@ Cuisine Companio... <20
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§ Growing investments in digital marketing and communication

GROUPE

SEB

Leading to increased impact on consumers’ engagement

Share of digital Improved reach Decreasing cost per session
In total media spend

+64%
/6% 53 59 2,8 2.4

15% 23%
0

- __
-
2012 2014 2016 2018 2015 2016 2017 2018 2015 2016 2017 2018

Number of sessions (in M) (in €)
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g Engaging directly and personally consumers before, during and

GROUPE

SEB after their purchase

BUYING
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CAPPUCCINO LaTTE casFEL




A 360°

CONSUMER
JOURNEY
EXPERIENCE




g In such a context, how do we...

GROUPE

SEB

Transform our consumers
into ambassadors

Optimize user satisfaction
and frequency of use

Ensure visibility, noticeability &
memaorization

BUYING

Maximize transformation

Differentiate & trigger
into buying acts

preference
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g Being consumer centric

GROUPE

SEB

= Understanding consumers’ journeys (insights & touchpoints) in all their
specificities

= |dentifying and selecting the most relevant touchpoints to initiate conversion
with our consumers

= Communicating through the most appropriate formats and messages in an
engaging way

= Keeping brands’ global consistency across fragmented touchpoints in order
to maximize brand memorization and attribution
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d CONSUMER INSIGHT
0O It all starts from an insight SE8

GROUPE Today’s consumers fear failing their pastries...

SEB

My children and | love to bake and test new recipes. We would like to do it more often in various
Bccasions but it's quite & lot of work and we are always afraid of not achieving good baking results
even with an expensive oven. [h top of this following the baking in an oven is quite constrainidg @Ry

dangerous for my children

Mothers often want to bake with their
children, this is a sharing educative activity
that is rewarding both for parents and
children. They often do by themselves very
easy recipes and stayin their comfort zone
even if they are curious to discover and try
new recipes. Yet they often complain that
the baking results are disappointing.

SEB

*Field study SEBEYOU - Feb 2018 - on 31 peaple - France

P

« | like to please my family and friends d
with perfect grilling results depending ‘ CONSUMER INSIGHT
SEB

on eGCh of th eir taste... « I never know what to cook, I'm out of ideas and | don’t want to bother thinking ahead of
but itls so hard tO achieve ] » all the meals | would have to prepare all week long...

Sometimes | need to improvise and make last-minute dishes with what | have at hand. But
most of the time it’s not really a success as I’'m not inspired.»

66 | 13/11/2019 .« Investor Day — Paris — 13 November 2019



e From a product promise to a marketing strategy

GROUPE

SEB

SEB

Grills represent today 58% of the grilling market
The segment is very dynamic (210,8M€, +48,7%in 5 years), the only one growingin 2018 (+17%
VS LY) in which GROUPE SEB is leader with 38,4% MS (+7ptc vs LY)

Grillingcategoryin sales value %* Groupe SEB MS in Grills sales value % in 2018*

+6,3pts

85,8M€ 85,7%
24% bozind
68,2M€ S7,8%

19% 9,151
50,1%
41,5%
58% [EIUEINS g0 espts SEB
"z I 13,9%
) FR UK NL R
1 #

MGl @Planchas W Babecues s 4 RECRUIT NEW CONSUMERS WITH A TRADE-UP ON OPTIGRILL
s & 8 4 oy 8 RANGE BY IMPROVING CONSUMER’S EXPERIENCE

*parnel marke? Cont. Grill Moo, PAC, EUROPE, LATA, MEA, ASIAw/0 CN 2105 valua EUR /% - 34 13 ~Jun 16

MARKETING STRATEGY

OBIJECTIVES

» STAY THE UNRIVALLED REFERENCE OF THE MARKET

COOKING LOVERS

» INNOVATE TO KEEP CREATING VALUE ON THE OPTIGRILL RANGE

Cooking is a pleasure for them, they like to innovate and try new things. They
want to cook like a professional even if they delegate and be valued by people
around them.

They are food lovers, epicureans, and they want to eat good quality food.
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a Based on an in-depth analysis of

GROUPE

SEB consumers’ habits

d CONSUMER TARGET
& Ji

SEB

COOKING LOVERS

Cooking is a pleasure for them, they like to innovate and try new things. They
want to cook like a professional even if they delegate and be valued by people
around them.

They are food lovers, epicureans, and they want to eat good quality food.
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d CONSUMER TARGET

SEB

COOKING LOVERS

BEHAVIORS

- They use pans, grills or barbecues to grill meat
without guaranteed results
For vegetables, they use pan, wok, oven or
steaming solutions with less precision and flavor
than OptiGrill
They like to receive guests and cook original
recipes for them, at a professional level
They are willing to pay the price of quality
appliances
They buy modern, stylish appliances

EXPECTATIONS

and be sure to
round the

d CONSUMER TARGET

SEB

COOKING LOVERS

MEDIA HABITS

- They are connected on social networks
They follow food and lifestyle bloggers and
like to take quality photos of their meals to
post them online
They surf on cooking websites to get
information and buy online They read cooking
magazines
They watch TV cooking shows

MAINLY

UPPER- UPPER-MID
CLASS CLASS
[a4%) (26%)

57 % have kids
& live in a flat (50%)
or in a house [46%)

FEMALE




a Build-up of the Consumer Journey

GROUPE

SEB

Questions

| want to please my
friends and family with
perfect grilling results but
it's hard to do

Why should | choose
OptiGrill Elite?

Can | test/taste it ?
Should | buy it now ?

How do | start?

Can | get more recipes?
e

Why and where should |

share my experience ?
)

13/11/2019 .« Investor Day —

Steps

ATTENTION

CONSIDERATION

PURCHASE

USAGE
LOYALTY

Paris — 13 November 2019

Actions do to

‘ Position OptiGrill Elite as

THE reference for a new
meat grilling experience
Demonstrate that OptiGrill
Elite is the best solution to
get perfect grilling results

for meat and other food,

easily

minute doubts and ease
the purchase decision
with demos and by
allowing to test the
product

‘ Reassure about last

Guide consumers in usage

and give them inspiration

Encourage them to share
their experience and build
the Tefal grilling culture

Touchpoints

TV

oLV

Social media (paid &
owned)

Influence / KOL

Search

Social media (paid &
owned)

Online display
Landing Page
Stores / Events

Search

Social media
Display

E-retail (reviews +
contents)

Stores / Sales force
(POSM + demos)

Packaging
OptiGrill app
CRM

Social media

FB communities

OptiGrill app
CRM

Social media

FB communities

Key messages

“With OptiGrill Elite,
experience perfect
grilling results, from
rare to well done”

« Grill like a pro »
« Delight everybody,
whatever their tastes”
« Follow the intuitive
grilling assistant»

“Try OptiGrill Elite!
You'll be convinced
that grilling perfectly
is easy”

“Special offer”

“‘We have tested it”

“Get inspired with
tasty recipes”

“Share your
recipes and tips”
“OptiGrill Elite is the
new way of grilling ”




GROUPE

SEB

ATTENTION TV campaign + OLV Partnerships Partnership with influencers Sponsored posts
ST B Always on: : with meat/food brands & Griling communities (Owned Social Media)

Asset development and activation plans

Social media (FB, IG, YT) Conextualized

Chef endorsement : co-branded
contents on chef’'s own channels and
brand channels

Traditional

Valentine’s day

Meatless day

Social media posts
— ~

Burst:

TV campaign + sponsoring 2x / year
OLV : 2x / year

Influence : ~3 micro and 2 macro
influencers

Partnerships with meat/food brands:
co-branded contents and consumer offer
Press release: 3x a year

&
@
KOHCTAHTHH WBNEB

Owned Social Media
GIF videos posts

CONSIDERATION Always on:

Social media (FB, IG, YT) : catchy recipe
Educate on prOd uct videos and customized content according to

& key key moments (summer/winter, rainy day,

i event...)
benefits Brand website : landing page and detailed
product sheets

Burst:

Trade & sales force training How To videos
Online display : retargeting audience from
Attention phase on interest websites, driving = o
to landing page (CTR >1%) ) “Howto
Partnerships with Optigrill communities AR Rl
ambassadors : shared content, contests, 9 i
exclusivities, product VIP offers... = Ease of use Versatility
Social display: redirect to landing page
P —— Retargeting banners  Premium e-retail webpage Reviews FB Collection

Trlgger Best in class product pages on retailers websites
sales Reviews campaigns : >20 reviews/retail
Premium merchandising executions : 80% DV
In-stores demonstrations : >60 days / year
Retail catalogues

*hkkkk (238)

Burst:

POS materials : massification at launch

Product demonstrations: in stores or during events
Online display : retargeting audience from Consideration
phase on interest websites, driving to retailers websites
(CTR >1,5%) New
Consumer offers depending on key moments and packaging
events of the year (football cup, meat fest, burger day...)

SEQ/SEA guidelines

Swarch Volume 00 Google
=

1Geill Elice
Tefal O

18100
prevey

- Haveoier oy PRI R R A ST LR T RS o



Road to

d KEY BENEFITS

SEB

Endless grilling possibilities, everyday

1. PERFECT GRILLING
RESULTS

2. INTUITIVE
EXPERIENCE

3. VERSATILITY

SEB SEB

OLV + bumper ad focusing on perfect meat grilling results

OLV : 205 - available in 16:9 / 1:1
https://dam.groupeseb.com/|/58efda5410266¢f3/

Bumper ad : 65 - avallable in 16:9 /9:16 / 1:1
hitps://dam.groupeseb.com/}/419843¢a05e0ccSS,

71 | 13/11/2019 o

Facebook canvas _ _ ﬁ

d AGENDA
v L) -

. INTRODUCTION

2. PRODUCT

12 automatic cooking programs to explore
new meal ideas with Optigrill Elite

CONSIDERATION ASSETS

Facebook assets

=
e
"

hitps://dam,groupeseb,com/1/cB83202079d338/

Investor Day — Paris — 13 November 2019

3. BUSINESS CASE

4. MARKETACTIVATION

SEB

RECRUIT NEW CONSUMERS WITH A TRADE-UP ON OPTIGRILL
RANGE BY IMPROVING CONSUMER’S EXPERIENCE

OBJECTIVES

» STAY THE UNRIVALLED REFERENCE OF THE MARKET

» INNOVATE TO KEEP CREATING VALUE ON THE OPTIGRILL RANGE

SEB

Posson OptGril £l
a5 THE rafrenca for
a now meat griling sl
o= Infusnce (KOL

Damansirate ot Sanrch /
OptGiit Eie 5 0 Socalmaca (pic

best solon 1o get 8 owned) f )
porfoct griing rasuts Onine dsphy /

or mest o cner anding Poge £ /
food, eaity Stores / Everts 4

Ressure about st

by alowiog o fst o Suees! e o=

Guide corsumers in r

sage and ghe them Packagig /

spation optGal app

Encoursge them to cRM f )
share e expereace Socal meca

and buia me Tetal FB communties P

grting cature

PURCHASE ASSETS

Demonstration kit

Agenda

1. OPTIGRILL ELITE
DEMIO KIT
2. HOW TO USE THE PRODUCT?
3. DEMONSTRATION : How to show the main

benefits of Elite VS traditional grills ?

Demonstration kit

To train sales force, marketing
teams and demonstrators.

Available in the DAM in Powerpoint
version and PDF/llustrator versions for
printing.

»

. FREQUENTLY ASKED QUESTIONS

market guidelines for a perfect local execution

d CONSUMER TARGET
)

SEB

COOKING LOVERS

Cooking is a pleasure for them, they like to innovate and try new things. They
want to cook like a professional even if they delegate and be valued by people
around them.

They are food lovers, epicureans, and they want to eat good quality food.

S

ConTenTs

st g
ATTENTION ¢ Socl s carousel

consimERsTION

Posu
wrchandising

Wobkss - sticker n k)
, et
3 Dipiaybannerspert
Facoh
G recipe ook s peck] all

PURCHASE ASSETS

Amazon A+ page guidelines

amazon..

TefalGpGHI ExteIniegentgri parfectgriling for mea, cricken
‘samon, vaggies anc mora, alacic grs, Indoor gril, 12 avtomate
pregams, Gahwasher +416, GCFS0D.

Fice220,006 -

(MR
\
|

7

+ GRILL LIKE A PRO. 01 Gl miligence masuras ha cknass of your
mat and coneiBars e pUmBer of pces, o SumaREaly ATt o

codkng parometers
THE AGST SEAMLESS ELEGTRIG GRILL EXPERIENCE - o intuve
Ortlag essisant Ques you sep by s for grlg f your firgerts - ou
Krow when o g a7 amaue your meat, whear for rs, medum or

woktons
EASY-TO-USE INDDOR GRILL 12 mufomatic_programs. for_meal,
chickan, sausapa. fish, opstaties s maro, W b noed for TonariG
o1 5 surantca o s pectec pring rasuts

+ PRODUCT REPARABLE 10 TEARS
RESTAURANT QUALITY SEARING: ssarmp boos! fchon
ENDLESS POSSIBILITIES  racos bock mckidad and mora rec0ss in
Spedil apgicaton

+ EASYTO CLEAN. fommatio disrwasher han-cbok plaos

FEEE

rodust daserigion
Mster the meat g 0 your peifection with OpeiGll it the indoor gl Suceeed every e and fee poue of delghting sl your laved e
atever el st Eockig preerences, 1om e o wei-Gone. 1 ellgance et s he thickes sl ks 1 coniceraton e usmber of

¥ the cones . Gt restaant e Tl Wi mSag g o mest ult e
e i baast nction. Diacoer s neusexgeienc of g, et oy SAgers, ks 1o the i gTAng Sstar, b guited ap by sep
0 e vy 1 cot e 0 e secre when yous casking levl b eachec. Taehe wutomatc rograms s craurs. deleius dichen, fa,

d OPTIGRILL ELITE CLAIM
)

SEB

r

PERFECT

GRILLING RESULTS
FROM RARE
TO WELL-DONE

d CONNECTION PLAN — = ONLY
)

SEB

PURCHASE ASSETS

Best in class merchandising executions

SEB

Aluminum and anthacite
furniture inishings

Tefallogo i elef

withred backlghting T Teral
g

Printed back panel

Aluminumbase ——

Backlitbasesunder _—
each product

Printed recipe visuals

Woodslab

Screen displaying
productvideo

Slabin reliefwith red
LED light around

Wood base ith
product name printed

Light under the
furniture



.4 Create for tomorrow a seamless Consumer Experience

RQUP

SEB

the great

Laurna's consumer Journey
with

Groupe SEB
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" 2 BUSINESS CASES:

CAKE FACTORY
&
CUISINE COMPANION




N Initiate conversation & recommendation via micro-influencers...

GROUPE

SEB

Cake Factory, the Group’s first 100% digital launch

(.j 50 micro-influencers = 1 million people reached

>50 pictures Generation of user content/conversation
> 300 stories

!

Influence
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o ... building-up a strong recommendation flow

GROUPE

SEB

jonathandoe
Sponsored

sse

5% of web surfers
already did their purchase

misstinguette37 J'ai craqué direct a]_cter having seen an
aussi, une tuerie et plein de recettes influencer content
sur l'application c'est extra /b

Influence

Qv

- Aimé par tefal_france et 453 autres personnes

mummychamallow Entendre des petits pas derriére
moi... « Maman !! T'as fait des gateaux ? » Ouii
Mademoiselle, fait une petite semaine a I'école
seulement le matin...

4 balfama_ A chague story tu me
donnes envie d'acheter cet appareil ! ® QY
£t cuisiner fait tellement du bien, cela

. e - 20.451 views IR
dE‘FEﬂd et voir lE SF”'Ian sur |E5 QEHS jonathandoe instagram template #vector A Q O 2
qui mangent ensuite est un bonheur

immense ¥
\

J'ai regu cette beauté ce week end ! La Cake Factory
de @tefal_france ! Une machine parfaite pour la reine
du foirage de cuisson comme moi ! &2 . Elle est top !
En gros c'est un petit four a gateaux qui permet de
cuire des gateaux entiers, des muffins, faire fondre
SR R BT B R B WA
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The Cake Factory Facebook community

a
cgg « Cake — pati |
B Factory — patisserie, recettes et astuce»

- Alexandra Gaffié
@ Karine S ¥ % 13 octobre 2018
Cay esrﬁ,- :tz‘r’: Bonjour tout le monde.
- fin recu, j'al craqué moi a

| Vertes @3 9 cayestjelaien
 moules en plus . Je vais mamuser® < @

Bonne journée et peut-étre a tout 3 'heure = &

Py RoxXy patchoult
28 oclobre. 1134
cay estenfin des vores

= - i = A le
== i " ‘ﬁ % Isa “we:°| S

/ P — 2 20 novembre N ’ o

' ma'\menant! Devinez .-} ai craque cet apres midi

' Bonjour j& suis des yotres

owo

mer
e followers

Internal administrators

1 T e T
= M|n|_ tartelettac
ini t‘a"“'\Et.sS
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a® The community, a very strong start

GROUPE

SEB

Influence

Community
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a® The community, key learnings

GROUPE

SEB

e L E———

T
iy

Community

Li Cal = Amrétons de nous plaindre 5 Minutes, y'a plus grave dans
la vie ..

aucun achat de nos jours et sans risgues.

Tefal a un service aprés vente au Top ! Le produit est quand méme
garantie 2 ans Il Pigce et main d'ceuvre.

S'il venait & y avoir un souci, BEAUCOUP de témoignages disent
aussi qu'elles ont eu un appareil neuf en échange quasiment de
suite |

On ne vois toujours que ce qui ne va pas .. évidemment c'est plus
simple.

Je suis Une cliente + que satisfaite de son cake factory Il Qui a eu
un souci mais tres vite réglée sans soucis.. avec en prime les
moules en double puisqu'on m'a repris que 'appareil défectueux ¢35
Hee
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g Media plan — Identify prospects

GROUPE

5

Influence

Community

Media Plan
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a Media plan — Address prospects with the rlght assets L

Py
GROUPE F&b

SEB at the right moment *

NDJE EUX COM

|||||

|ES GATEAUX PARFAITEMENT REUS;
QUAND JE VEUX, COMME JE VEU.
tory vous garantit des rés.

QUAND JE VEUX, CDMMEJ_E_y.EAux G Saty | i
[y d % ok —< =

: ln Enriched content

80 | 13/11/2019 .« TMVESOrDay="Parns— 13 November 2019 Canvas



a Media plan — Generate traffic to the PoS

GROUPE

MMENT 'eN Passer
)
.. CZ ! Ez E ! o NOS DEMOS PRODUITS PRES DE CHEZ VOUS
Adresse, ville ou code postal

VALIDER >

EN DEMONSTRATION
prés de chez vous

EN CE MOMENT

Nos démonstrations produits en magasins

CAKE FACTORY

¢ CakeFactory  *
Paris
| BOULANGER MERIGNAC | »

| Contre Commercial Soke

— |

| Jouc 8 ravembre 2016

Media Plan

Démolocator
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& Media plan — Generate traffic to the PoS

GROUPE

SEB

< Revendeurs a proximité

Cake Factory Tefal KD801811 Mac... <
Kokokkd 133 avs

—"—‘ £= _ff" - >
NS

DARTY Montmartre

L

Media Plan

1. The surfer clicks on extension
2. And is redirected to a retailer mapping
3. Retailer description appears
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N Instore promotion

GROUPE

SEB

Product demonstration, visibility and sales conversion

= > 1,000 POS, > 50% Weighted Distribution

= 80% with POSM

= Demonstration on Retailer’s initiative

Animation cake factory et companion ce week end ré
DARTY LE MANS: colt pour GSF: 2 totems @ @ @

' Auchan Leers

- #1 convivial cooking hitlist

3 hommes aux fourneaux pour vous présenter
la CAKE FACTORY' o2

Le nouveau robot cuisine de TEFAL qui réalise
de délicieux ghteaux en quelques minutes! (37
-

Fabrice, Julien et David animent un stand CAKE

FACTORY

Vendredi 24 mai 100 3 12h et de 14h § 160

Samedi 25 mai de 10h & 12h et de 130 4 150
- T

Instore Promotion

83 | 13/11/2019 « Investor Day — Paris — 13 November 2019



-i The virtuous circle of recommendation

GROUPE

SEB

FACEBOOK

COMMUNITY

@®
_—
MEDIA
.
@

G
/ Oc z ;
g" INSTORE
® PROMOTION

/2019 « Investor Day — Paris — 13 November 2019
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¥ CAKE FACTORY
&
| CUISINE COMPANION




§ The Companion open system : a UNIQUE value proposal

GROUPE

SEB
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———
a B The free app at the heart of the Companion open system

GROUPE

SEB

INTUITIVENESS

*60 |26 ¥

Mushroom Risotto

rrrrrr

..................

INSPIRATION
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d From usage to EXPERIENCE
‘. —

| ]

GROUEE

SEB




;Els A daily experience to solve the customer’s daily concerns

v' +30 years old
v’ Active

v Young children

v Healthy delegator
v' 6h30 cooking/week
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;ElB A daily source of cooking inspiration

« I have no idea

ngﬁ,;Z§ffk k over 1,500 step by step recipes

@ Personnalized recommendation of recipes

&

« What could I cook
with the stuff in my i
fridge? » v

0|0

Recipe suggestion « in my fridge »
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§ An intuitive experience to simplify daily cooking

NO IDEA SHOPPING CART? HOW TO COOK? DIRTY HANDS

«_
«_
«_

Recipe Service Step by step Vocal
suggestion shopping list recipe assistant

&

Soupe de courgettes
chévre lardons

O &
43mn 6o 3Bmi -
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;EB Communities to share tips or recipes

« I got a super curry
recipe, I wanna share it»

« I look for a crazy idea for my
son birthday cake»

UGC* in the Ap

almost 1/3 of our re

Aurelie Poirier
4 novembre, 20:53

Reéalisation pour I'anniversaire de mon filleul

« I want to know how to look ,
after my Companion? » =

OO0« 397 59 commentaires

|ﬂ) J'aime O Commenf ter

Afficher 36 autres

Thousands of Companion users interac
on the Moulinex assistance community

commentaires

. Isa Maeva C'est vraiment superbe Il
Jaime - Répondre - 23 h

5 @ Fanfan Métissée
https://www.facebook.com/groups/98403034 1802660/ ?ref=share
rejoignez-nous

* User generated content
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-d « Moulinex never stops guiding and inspiring me»

GROUPE

SEB

The Moulinex loyalty program

Registered in the Moulinex Database @ /00K Moulinex contacts

° 25% email opening rate

Welcome: first email to help me discover

my Companian ° 4% of the overall
_ _ Companion revenue
It’'s my Birthday: offers on accessories are generated via CRM

Regular Inspiration: new recipes by email each mor.

Companion ambassador: | can sponsor friends

o
6-0
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g The Companion open system: a precious source of customer knowledge

GROUPE

SEB
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CONCLUSION

“
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§ Key take-aways from this Investor Day
SEB

» The Cooking market overall is promising, fast changing and multi-trends
= End-consumers are manifold, complex and increasingly digital
= Groupe SEB is the global #1 and THE expert in Cooking

=» Multi products, multi brands, multi local, multi channel

=» Going beyond the sole appliances, towards integrated cooking solutions

= The Group’s digital strategy roll-out leads to continuous, rich and personnalized
Interactions with/between end-consumers

=» Data is key to understand consumers’ cooking habits and fuel the innovation
virtuous circle

Innovation in all its aspects will continue to be a major growth driver in Cooking
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THANK YOU




