S NINE-MONTH 2017 SALES
seB  AND FINANCIAL DATA

30 October 2017

ALL-CLAD | ARNO | ASIAVINA | CALOR | CLOCK | EMSA | ESTERAS | HEPP | IMUSA | KAISER | KRUPS | LAGOSTINA | MAHARAJA WHITELINE | MIRRO | MOULINEX
OBH NORDICA | PANEX | ROCHEDO | ROWENTA | SAMURAI | SCHAERER | SEB | SILIT | SUPOR | TEFAL | T-FAL | UMCO | WEAREVER | WMF




S NINE-MONTH 2017 SALES
seB  AND FINANCIAL DATA

30 October 2017

Disclaimer

Some of the statements contained in this document may be forward- looking statements concerning
Groupe SEB's financial position, results, businesses, strategy or projects. Groupe SEB considers
that such statements are based on reasonable assumptions but cannot and does not give any
assurance that the Group's future performance will be consistent with those statements. Actual
results could differ from those currently anticipated in such statements due to a certain number of
inherent risks and uncertainties, most of which are beyond Groupe SEB's control, such as those described
in the documents filed or to be filed by Groupe SEB with the French securities regulator (Autorité des
Marchés Financiers) and made available for downloading from the Company's website

www.groupeseb.com
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Key figures at 30 September, 2017

GROUPE

SEB

Sales ROPA*
U4, 459 m U 3 8 QirianprrA +25%
+32.4% U 4 O Godidre PPA one-offs +30%

Excl. WMF WMF Excl. WMF WMF
u3d, 646mMm3813m u3sil Uus55m

+9.6% LFL +8% +12.5% +22%

Net debt Cash generated from operations

uz2, 075m ul24m

+ 05 6 Bec.\BE, 2016 over the 9 first months

* ROPA: R®sultat Op®C @peiatng Resllt fram Activity vi t ®
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9-month revenue by region

GROUF’E

SEB

reported

@
@

EMEA 1 586 1 723 +8. 7% +7 4%
Western Europe 1,148 1,224 +6.7% +4.4%
Other countries 438 499 +13.8% +15.3%
AMERICAS 617 646 +4.7% +2.6%
North America 374 388 +3.5% +3.6%
South America 243 258 +6.4% +1.1%
ASIA 1,165 1,277 +9.6%| | +16.3%
844 944 +11.8% +21.5%
Other Asian countries 321 333 +3.9% +2,5%
TOTAL excl. WMF 3,368 3,646 +8.3% +9.6%
WMF 813 +8.0%
Groupe SEB S 3,36@ 4,459) | +32.4% )

% based on non-rounded figures
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GROUPE

SEB

Q3 revenue by region

- EMEA 570 ) ( 604 ) ( +6.2%) ( +8.2%)
Western Europe 416 427 +2.8% +3.8%
Other countries 154 177 +15.3% +20.3%
AMERICAS 265 246 -1.4% -3.3%
North America 160 145 -9.7% -6.1%
South America 105 101 -3.8% +0,9%
ASIA 369 399 +8.0% +18.3%
China 259 285 +10.5% +23.4%
Other Asian countries 110 114 +2.3% +6.5%
TOTAL excl. WMF 1,204 1,249 +3.8% +8.8%
WMF 269 +4.0%
Groupe SEB 1,204 1,518 +26.1%
% based on non-rounded figures RN J J J
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Organic growth in sales, by quarter

)
GROUPE
SEB
9 months
In % 2015 | 2016
07 94 8.6 8.8
\ 4‘
8 - 3 —e-L8 7.2
— —°
o 6.9 6.5 By
5.1 : 6.0
4 -$-2015
8-2016
2 .
~£-2017
0 [ [ [ |
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o Analysis of 9-month revenue growth

GROUPE

SEB

LY €Y

o it

Organic Currency effect Scope
growth and others*
+9.6% -1.1% +23.9%

|
+32.4%

9 months 2016 9 months 2017
*IncludesNB Of  AaAFAOFGAZ2Y Ay spéntitydalestediuctopnY FNRBY YI I
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§ Currency impact on 9-month 2017 revenue

GROUPE

SEB
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GROUPE

SEB

Excluding WMF

Mature countries: 50%
Emerging countries: 50%
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# Western Europe

i Other EMEA countries
i North America

L1 South America

H China

1 Other Asian countries

9-month 2017 revenue by region

With WMF

Mature countries: 56%
Emerging countries: 44%



3 TOP-20 countries
seB  9-month revenue LFL growth

CHINA JAPAN SOUTH KOREA | RUSSIA \

Poland Turkey Romania United Kingdom

Austria | ITALY, Belgium GERMANY SPAIN

Netherlands Mexico BRAZIL /
N
FRANCE Colombia USA
Canada )
TOR10COUNTRIES
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SEB
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WMF business review

O-mont h

revenué®» 0813 m

Q3 Revenue: Uu269m, +

/ Professional \
9-months: U426m, +18 %

03: G133m, 4+

\_ _/

Double-digit growth in PCM

Gradual dilution of the TimHo r t and Q
Family Mart deals signed in 2016

PCM core business still up double-digit

Revenue down in Hotel Equipment

Logistics and information systems
transitions
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/ Consumer x
U9-mont hs: UAB8 4 n

11%Q3: G1-3% m,

A Slight decrease in cookware sales
S in Germany

A One-off business disruption in
Europe due to reorganisation of
Group market companies

A Good performance of WMF stores
in Germany

A Ongoing solid momentum in SDA
kStrong dynamic in Asia-Pacific/
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2. Business review by geography
Groupe SEB, 2017 scope
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