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Listen to the audiocast (available on October 26 at 9:00 pm), click here

https://channel.royalcast.com/webcast/seb-en/20201026_1


DISCLAIMER

Some of the statements contained in this document may be forward- looking statements concerning Groupe

SEB's financial position, results, businesses, strategy or projects. Groupe SEB considers that such statements

are based on reasonable assumptions but cannot and does not give any assurance that the Group's future

performance will be consistent with those statements. Actual results could differ from those currently anticipated

in such statements due to a certain number of inherent risks and uncertainties, most of which are beyond Groupe

SEB's control, such as those described in the documents filed or to be filed by Groupe SEB with the French securities

regulator (Autorité des Marchés Financiers) and made available for downloading from the Company's website

www.groupeseb.com
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3. Review by geography

4. Outlook

5. Appendix
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9-MONTH 2020 
PERFORMANCE
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9-month and Q3 2020 sales 
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Sales

ú4,712m    -6.7%

Professional

ú428m     -31.6%

Consumer

ú4,284m     -3.4%

Q3: ú1,797m,   +4.4%

Q3: ú1,675m,   +9.9% Q3: ú122m,   -39.4%
LFL changes
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ú221m

+24.4% +44,2% LFL

ú1,797m

+1.1%          +4.4% LFL

ú1,971m
-ú488m vs 30/09/2019
incl. an IFRS 16 impact of ú293m

Sales

Operating Result

from Activity

Net debt

at 30/09/2020

Key figures

ú324m

-20.4% -6.5% LFL

ú4,712m

-7.9% -6.7% LFL

Q3 9 months
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Analysis of 9-month sales growth, 2019 Č 2020

In úm

-341

Organic 

growth

-6.7%

-7.9%

9 months 

2020

4,712

5,114

9 months 

2019

+49

Scope

+1.0%

-110

Currency 

effect

-2.2%
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Currency impact on 9-month 2020 sales: -ú110m

In úm

-ú110m

Q1: +ú3m

Q2: -ú23m

Q3: -ú90m
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FOCUS ON 
BUSINESSES

02



Q3 back to growth in a volatile year

10

Q1 Q2 Q3 9 months

PRO

CONSUMER

LFL sales growth (% vs. 2019)

-17,3%

-3,2%

9,9%

-3,4%

-9,7%

-43,4%

-39,4%

-31,6%

-16,5%

-8,4%

4,4%

-6,7%

-50,0%

-40,0%

-30,0%

-20,0%

-10,0%

0,0%

10,0%

20,0%

GROUP 

TOTAL
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CONSUMER BEHAVIOURS EVOLUTION IN RETAIL

SHIFT TO HOME

CONSUMPTION

ESPECIALLY IN

COOKING

FAST DEVELOPING OMNI-CHANNEL RETAIL

Increased synergies offline ź online

ACCELERATION

OF E-COMMERCE

Á Pure player websites, 

global and national

Á Market places

Á Click&mortar

Á DTC

GRADUAL RECOVERY

OF OFFLINE CHANNELS

Drop in traffic but better

conversion rate and higher

average basket

Nearby shopping

Covid crisis impacts on consumer and retail

ÁGovernment consumption

incentive programs in some

countries

ÁMore spending for home 

equipment

ÁMore time and interest for 

cooking

ÁBenefiting to cookware and 

kitchen electrics

ÁHealthy cooking trend, ethical

approach


