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Robust Small Kitchen Electrics market growth
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Source: CMM

Strong momentum in ecommerce

M RMB
60000 ~

50000

40000

30000

20000

10000

36,761

2008

35,882

2009

39,909

2010

® Online size m Offline size

39,306

2011

Online%

40,226

2,685
2012

7%

42,986

2013
13%

46,652

2014
23%

55,876

52,134
48,773

28,463

2015 2016 2017
31% 40% 49%



Consumption structure upgrade:
Stable mature category market and rapidly developing new categories
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[ 2. SMM has increasingly replaced by high speed blender for 2 years.



Supor SDA domestic sales

M RMB
7,000 ~

Supor SDA Domestic Sales (M RMB) 6.304
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Sustained Supor market share growth

CHINA SDA Offline Market by competitor (9 categories)

Delta(12-18YTD)

CHINA SDA Online Market by competitor (9 categories) pelta(15-18YTD)

100% 100%
@ Others -14.1pts
@Others -7.2pts
80% 80%
JY -1.2pts
|y -4.2pts
60% 60%
@SUPOR +11.6pts
BSUPOR +7.6pts
40% 40%
avD +3.8pts
20% 0 9 209 +3.7pts
o 35 4% 39.8% 39.8% 0% avD p
0% 0%
2012 2013 2014 2015 2016 2017 2018YTD 2015 2016 2017 2018YTD
Offline TOP 3 brands market share: Online TOP 3 brands market share:
77.3% » 91.4% 57.8% > 64.9%
9]

Source: CMM 2012-2018.9 & AVC 2015-2018.9




Strong momentum in distribution channels

B More than 300 dealers national wide

B Strategy partnership with all major retail banners

® More than 60,000 offline retail points

®  Online sales on their ecommerce platforms

B More than 4,000 after-sale service stations

T

Ecommerce
, 49%




Supor, the Chinese consumers’ favorite brand
in Kitchen Electrics

SUPOR BRAND AWARENESS SUPOR, THE LEADING BRAND

ON THE RISE PREFERENCE
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Source: AC Nielsen Brand Research Report 2017



KE preferences by category - Rice Cooker
Supor gaining customer preference over the years

Y13 Y14 Y15 Y16 Y17 Y13 Y14 Y15 Y16 Y17 Y13 Y14 Y15 Y16 Y17

SUPOR MIDEA JOYOUNG

O Unit: %
Sample Volume : Y13=3471; Y14=3492; Y15=3,393Y16=2,709 ; Y17=2,303

Source: AC Nielsen Brand Research Report 2017



KE preferences by category - Electric Pressure Cooker
Supor way ahead of competition

Y13 Y14 Y15 Y16 Y17 Y13 Y14 Y15 Y16 Y17 Y13 Y14 Y15 Y16
SUPOR MIDEA JOYOUNG

O Unit: %
Sample Volume : Y13=3471; Y14=3,492; Y15=3,393'Y16=2,709; Y17=2,303

Source: AC Nielsen Brand Research Report 2017

Y17
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KE preferences by category - High Speed Blender

Supor ranking No.1 vs fierce competition

20
Y17 Y17 Y17 Y17 Y17
SUPOR MIDEA JOYOUNG AUX Westinghouse

O Unit: %
Sample Volume : Y13=3471; Y14=3,492; Y15=3,393'Y16=2,709 ; Y17=2,303

Source: AC Nielsen Brand Research Report 2017 11



Supor, a reliable brand for Chinese consumers

Supor, recognized as being high-end, high-quality, reliable and smart

O Unit: %
+

Importance
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Trustworthy
Clever
Good after-sale service
Constantly innovative
Functional
Well-designed
Intelligent product
Sci-tech associated
Warm and caring
Friendly
Socially responsible
Green and healthy
Unique
New and vibrant
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Benefits from innovative design

Reddot Award

CMF Design Award

AWE Award

Reddot Award

AWE Award

iF DESIGN AWARD

Reddot Award

iF DESIGN AWARD Reddot Award

Reddot Award

13



Kitchen Electrical product lines overview

NO.2

Rice
Cooker
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Induction
Hob
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Electrical
Pressure
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Pan
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Blender
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Slow
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Kettle
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Home & Linen Care product lines

NO.6 NO.1
Vacuum Garment
Cleaner Steamer
NO.6
Mite

Predator

Steam
lron

NO.9
Air
Purifier

15






GROUPE

SEB
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SHAOXING PLANT

|
Junyou Shen



Shaoxing site - Supor’s largest SDA plant

« Shaoxing site

Put into production--2009.10

14 B1e 5
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Field: 420K M? ST
ut in using

Staff: 4,600 To be planned



.4 Category development milestones

GROUPE

SEB

A I
‘ I 2012-2014
I 2009-2011



.4 Category development milestones

GROUPE

SEB

4 Y4

EPC Fryer Bread Maker Kettle

\ Electrical cooking category / \

Health pot FCM

Beverage category

/

-

=

T

-

High speed Induction hob Soy Milk Maker Slow Juicer

Blender Easy go

\ blender Food Preparation category

~

J




N Steady ramp-up since 2009

GROUPE

SEB
Unit: Million RMB

7,000 B Overall volumes produced > 33 M units

6,000 B Growth driven mainly by kettle category

5,000
4,000
3,000
2,000

1,000

2009 2010 2011 2012 2013 2014 2015 2016 2017
m SX Factory



Shaoxing, Groupe SEB’s centre of
;EB expertise in Kettles’

Unit: K pcs 4500
14,000

11,100
9,000
7,600
6,300
5100
3050

2010 2011 2012 2013 2014 2015 2016 2017




.4 Scale effect contribute to competitiveness

GROUPE

SEB
UPPH
+60%
2017 VS 2012
PRU “.\j
|
-22% 5
N—"

2017 VS 2012

UPPH: Unit product per person per hour



Strongly structured innovation process

.
GROUPE
SEB
/ Developing teams \ / Research teams / Expert teams \
EPC IH Kettle Ef:;:fgl'c Motor
N J )\ J Electric Motor- \ J U
r N N — heating driven E—— \
High speed oo T
L Anelr /| blender || processor L Injection )| finishing |

" FCM& | Nutrition
\ _ Toaster | / \ / \ health /

¥ ¥ ¥ ¥

User scenario Category innovation . Next 3 years
analysis thinking beeleprmei elipeiien development mapping




o3 Improved and shortened time to market

GROUPE

SEB

New product R&D cycle ( days ) 100-day pilot project in 2018
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International standardized testing center
O

<2z and quality assurance system

> 2000 M2 area

>700 pcs test facilities

> 50 testing engineers

QMS: 1S0O9001

OHSAS:18001

EMS: 1SO14001

SX getting autonomous lab validation of SEB products

. Hand
Packaging _ Kettle BM Toaster _ Blender blender Food processor

IS Sur Tille Maryenne

Status ongoing ongoing ongoing




o3 Strict quality process control

GROUPE

SEB

Test item:
function, performance,
construction &internal wire

Quantity :

Life test 1-2pcs

First of

Tooling

Test item:
Normal safety test
MQS

Quantity :

Life test 4pcs, other test
4pcs

mample frw

Second of
Tooling

Test item:
Normal safety test, MQS

Quantity :

Life test 4pcs, other test
4pcs

Pilot
Production

Test item:

safety test, performance
&life test

Quantity :

Life test 6pcs, other test
6pcs

Mass
Production

Test item:
Type test, short life
test,

10



4 Implementing PCO & Lean improvement
1

g to enhance competitiveness

unit: Milion RMB PCO + LEAN savings close to 150 MRMB in 5 years

60
50 -
40 -
30 -

20 -
0_ T T T T

2013 2014 2015 2016 2017

2015 PRU

s
PRU change .

2017 PRU

PCO: Product cost optimize 11



4 Launching improving system,
;EB Encouraging all people participation

2018 YTD: Delivery
B Got >19,000 proposals from staff

All people participation >70%
Getting>300 workshops

In-direct labor participation >50%
Getting > 8M RMB savings

12



Labor efficiency steadily increasing

O
GROUPE
SEB
Total labor efficiency Direct labor efficiency
B Total staff number 4600 B Direct labor munber 319 3800
1260 - —+—Total per capita output value 1253 —+—direct labor per capita cost
- 4400 300 - - 3600
1160 - - 4200 - 3400
1088
- 4000 250 - - 3200
L060 - 1010
- 3800 - 3000
960 - - 3600 200 - - 2800

2015 2016

2017

2017




Focus on employees’ working conditions:

. .
g2z EHS improvement

E : reducing temperature and noise H : ergonomic

NG
)

cooling system

30%

B improved

number
—e—coverage

Jan Feb Mar Apr May Jun Jul Aug Sep Oct
identification and improvement:

mute blow water ! ‘
I harmful
substances

person : VCS position : JSA
(safety interview) (Job safety analysis)

Direct labor: once per
person/year

Indirect labor: 2 times per
person/year

14




Strengthen environmental management

GROUPE

SEB

Legal Integrated Environmental Emergency
compliance control monitoring preparation

15



N Employee care & growing

GROUPE

SEB

B Improving workshop working environment B Assisting in the training of different staff

M Strict implementing 1 day off in every 7 B Organizing diverse factory cultural life activities

S

Training

Factory
celebration

An evening party
celebrating the

|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
Spring Festival :

16
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.4 Shaoxing as a benchmark

GROUPE

SEB

Environment Cultural

Association Part
1 |National household appliances Standardization Technical Committee commissioner
2 |China Association for Standardization vice-council member
3 |China Household Electrical Appliances Association council member
4 IEC/MSB China expert committee commissioner

Play a major role in category standards setting

As a team leader in:
EPC(performance)/
fryer performance test
IH Energy efficiency standard/
SMM standard setting

17




GROUPE

SEB

Put in using

To be planned

Visiting route & reminder

18
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CKW OVERALL MARKET INTRODUCTION

B AREEW SN mERI
SUPOR SALES AND BRAND PERFORMANCE

B 7 HR A SR K IR R K Ao mm T 4R
SUPOR SALES GROWTH DRIVES AND PRODUCT OFFERING




HSRCONTENT

B XA AR
CKW OVERALL MARKET INTRODUCTION




2017FEPEKAHHTELST20012 7T

20B RMB CKW market in China in 2017

W Offline m Online

RSP Mil. RMB
25,000 2014-17 CAGR 7% —>
20,000 —_ 19,459

16,862 18,102

15,000

10,000

5,000

2014 2015 2016 2017

Date from: GFK China
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Different penetration rates in Chinese households
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SUPOR SALES AND BRAND PERFORMANGE




7RI EERESFERFF10%L ERFEREEK

Supor, growing steadily over 10% every year in China.

B : BATT
4,500 7 ynit : MRMB 4 000+
4,000 - m Kitchenware m Cookware
3,500 -

3,000 - T
2,500 - B

2,000 - - i

1500 | 1,200

1,000 ]

500 I

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Growth Rate% 11.3% 19.2% 17.8% 14.1% 16.2% 13.5% 15.2% 14.3%




20174, BRRREEPERIEEEE35005 2
Over 35M pieces cookware sold in China in 2017

MBEEESKRmME : 143, EiR. TR, MUR. BINR. [BER. 288, K&
8 Key Categories of CW including: Wok, PC, Steamer, Frypan, Pot, Pottery, Set, Kettle.



20174F , HHRBRAEPRERHEBZ12005 3

Over 12M pieces kitchenware sold in China in 2017

BREENMAmME : Kk, 2. 7J8. 49

4 Key Categories of KW including: Flask, Lunch box, Knife, Spatula




TAREPERKEITILE —mAE
SUPOR, the undisputable No.1 brand of CKW in China

100.0 -
90.0 -
80.0 A

70.0 ~

60.0 -

50.0 A

40.0 -+

30.0 ~

20.0 H~

10.0 A

0.0 -

17.8

m OTHERS
W ASD
B SUPOR

PC WOK FRYPAN POT STEAMER

Data source: GFK 30 cities YTD 2018 1-8

POTTERY SETS TOTAL

10
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FRH/REREATILHI A

EHERSE—

SUPOR has the highest brand awareness in Cookware

Hifsample base : frE#EiFZ& all interviewee

HEFEsample capacity : Fifftotal= 2303 T1=820, T2=640, T3=452, T4=391

94

Total

93 95 95 95

T1 T2 T3
7HE/RSUPOR

T4

95

Total

04 o4 B

T T2 T3
SERIMIDEA

94

T4

93
89 90 o

Total T1 T2 T3
HLBHJOYOUNG

89

T4

® S9AED General awareness
B TIRTRE—RER
Unaided first mentioned

56
48 49

39 39

1 1 1 1 0

Total T1 T2 T3 T4
EZ(HXASD

11



TR RHHREEFEARERESHEFIRES

SUPOR, the Top One preferred brand

O B %
. HiEiSample base : frE#EH& all interviewees
FELXESample numbers : Y13=3471; Y14=3492: Y15=3,393; Y16=2,709; Y17=2,303

. 59 62 60 59 63 64 64
- IIIII

B BIE=Z Top two preferences

m ZE—=Z Top one preference

22 22 22 59 %
8 9 3 7 8
Y13 Y14 Y15 VYie Y17 Y13 Y14 Y15 Y16 VY17 Y13 Y14 Y15 Y16 Y17 Y13 Y14 VY15 Y16 V17

7E/RSUPOR ZERYMIDEA H.BHJOYOUNG Z(HAASD

12
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SUPOR SALES GROWTH DRIVES AND PRODUCT OFFERING
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Your kitchen small issues

{RAYEIE VR

Our attentively big solutions

FANBALKS

14



PLHZRE “"HK" & , #13~=melF

Consumer needs, the key of our product innovation

EEBENEER?

alEy Who are target

consumers?
el = T ?
HoWw to innovate? AR A=K ?

What is consumer
insight?

Fm

product

15



PIEFRImE : fHFK , LiHEDRHEES

High penetration categories: lead our consumers to buy more.

“ILHBEESLES”

“Give consumers a reason to buy more”

16



iR - —FKMmiR XEDY ( AHha+ERR )

Wok: double equipment in the kitchen (nonstick + iron)

Promems@ @ @ @

17



iR - —FmtR XEDY ( AHhta+ERRE )

Wok: double equipment in the kitchen (nonstick + iron)

18



SUPOR 7:;BiR

Red spot fumeless wok

2N % mm v

i@ o) Ul
AR EB I

Visible to oil temperature, goodbye
to fume

b $ 18} X < I i FEZ o
BiEmE if EA G — RS E




%*‘J *ﬁ* Patented Groupe SEB Red spot technology

iﬂflinanﬁ_rm 5ﬁm-ﬁ-m Oil temperature indicator, no more fume

SHinAREIAR180 CAARK, AR LHNERRFSIHEL, K4
TREAE, RA—TEROCHARLR, BB AR Z TR & ERZ.
When temperature reaches 180°C, the red spot at the bottom of the wok will disappear
and become a plain spot, which shows the best time for cooking

Pre-heating Heating Cooking

20






BAER -SRI

Zhen Buxiu lron Wok

SRINSKEE $%-48-%% 1: 3 : 1E 2L, 75
EIME NHITESBISIA L ZE | BERES
1, IHRERERF. JFANEBRIKRIE
KOFARLE,

Triply layers(iron/Alum/iron 1:3:1) with special
treatment to realize light weight, nonstick and
suitable for stir fry



SERHEIRIE 10005 RERBDHRLE
More than 10M new families buy a SUPOR wok every year

23



‘aL—l—I_JEIJI:II:I* o :ﬁﬁﬂ'—& ’ Eﬂﬁ@%ﬁﬁ'ﬁ?

High penetration categories: stimulate new demands
by consumption upgrade

“RHTEER— L7 H/RAYIER”

“Give consumers a reason to buy SUPOR"

24



R . "‘BEil+E=EHm" ----BEF. #Hil7]

Knife: “Golden arc + golden chop”--- Sharp Range Chip & Chop

W& it
i ) 5 R F it

Twin-edge design,
No interfere between
chip and chop




C-l |
TEIE S
Golden arc,
Easy chipping




golden chop,
Robust chopping

HE W

B Rl B AR F])




BIEFEImE : QEERIDR | FiGFEE:
Low penetration categories: create scenarios to
activate new needs.

“RIHEE— M

BRYIER"

“Give consumers a reason to try it. ”

28



SUPOR m:iB/R
. : Supor red spot fry pan
Right temperature for better tast

738 7R AR
ELmNINIL3
DR8-S 15

e et of i
ﬁ EF!EE; P ! £ /7
\ﬁj/faﬂ y /j £ / .



a=p

a2

>

Oraf A0 I 5522

~
2

B-HEES RS

P

TS
OpHHY"

#82/0 Numbers

12000000 RIfRBVEES
10000000 AW 53R
8000000
6000000
4000000
2000000
0
14 RU%R

Wok Frypan
30



\ N ‘
& [RIR——smir (EEmER)
Quick - fast heat conduction(fast pace of life)

O BE —— ISR (—%

ZUHETRE, BIEHRYSERMTEEEYUR,
supor BRI TIPITEYRER)

Healthy — red spot to control oil temperature +
healthy coatings

& 5 FusxEEES (RLREL,
SN amiR, B EOXREBEEIKIBEMN)

Easy to clean — non-stick surface is easy to clean
(time is tight in the morning, no time for wok clean,
easy clean even at night)

55550
2R

2=

5min-
breakfast

31



Fiafims=E , IBERFIEKS

Develop new categories, to nurture further growth

“FHR | RiE S EIFAYEE"
“SUPOR, a better choice for consumers”

32



Color lid Pottery pot

-

no crack even with violent
temperature change from 650-20°C

6.5-class imported spodumene from
Australia

33



ErhAFRIERk AR EmEITIVE—
Supor, NO.1 in the pottery category 4 years after launch

Hif:K RMB

180,000 - MS: 45%
160,000 -
140,000 -
120,000 -
100,000 -
80,000 -
60,000 -
40,000 -

20,000 -

20144F 20154F 20164F 20174F 20184F

34



IMEFRENFEHER

Capture the new generation of young consumers

mhE &= mERE. BRE

Turn Supor into a younger, more fashionable brand

35
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intellective fashion






2014-2018F5FHHETMCIM10FIB
Drinkware 2018(e) revenue 10X that of 2014

HiA7:K RMB
400,000 -

350,000 - 2014 - 18 CAGR 80%
300,000 -
250,000 -
200,000 -
150,000 -
100,000 -

50,000 -

20144F 20154F 20164F 20174F 20184F

38



=k, e = =

Serialization and colorization q




INFRE

Small Family

40



Our objective: continue to consolidate our overall leadership

BE, ZNVFHFEREA, KALED.




Thank You
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Jian Hu
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Yuhuan - Outstanding location
...where everything started

SZport18hs NN

SH air 5hs —%=<

NB port 6hs - SH port 10hs 2%

NB Air 3hs S g

® SDA
® CW



g Category development milestones

GROUPE

SEB

» Started manufacturing aluminum cookware with

o > C luminum launch
new process of PTFE & Anodization astajuminu une

’ ’
1980~1997 2002 2008
: 1 997~ 2006 » Launched 1°tthermospot
. . line from SEB

» Best seller of 1996 in China
> Responsible to draft the National Standard for :
pressure cooker i » New SS line launch



§ Constant sales expansion

GROUPE

SEB

2008 -17 CAGR 8%

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

m Sales(M RMB)



g Focus on Cookware with innovation

GROUPE

SEB

Clipso Pressure Cooker

BFRE, BEEN, REWA

New design pressure cooker
with 7 security systems

Material Mix Tefal
Experience

Piles on series Easy pouring

B E

Smart series NEW TS SS Fry pan ALL Clad Sets Bk
made with cast = T B L Tk 4 SEBEM, TETE. HEEE
aluminum

B Cross fertilization with Groupe SEB on coatings, materials, Thermospot, Ingenio and industrial processes

Titanium Plasma



g Rolling-out OPS to drive constant savings
| womshop | acc | wean | Sisigma |

SEB

E : Type of OPS
‘ G project

200/Year 20/Year 20/Year 20/Year

PCO+ LEAN savings above 40M RMB in 5 years

12000 4 ™ Save KRMB
10000 -

8000 -
6000 -
4000 -
2000 -

0 -

Y2013 Y2014 Y2015 Y2016 Y2017




g Constant improvement in productivity

GROUPE

SEB

Output value per person :KRMB/Year

2013 -17 CAGR 7.2%

800

700

600

500

400

300

200

100

I 4

E—

2013

2014

2015

2016

2017

16.0

14.0

12.0

10.0

8.0

6.0

4.0

2.0

0.0

Output volume per person : KPCS/Year

2013 -17 CAGR: 7.4%

—

/

2013 2014 2015 2016 2017



g Quality assurance system

GROUPE

SEB

@ 10 labs and 80 testing machines in 727m?.
# A professional quality control team of 63 people

y

Ar

@ All cookware test for global ranges
# Food safety testing

GS.CE certificate Pressure cooker UL certificat




Outstanding management system to
ensure sustainable development




§ Repeatedly praised

GROUPE

SEB

0 2013~2017 Julong Enterprises Award in Yuhuan city

00 2014 Zhejiang Famous brands

[0 2014 Top 100 innovation on technology enterprises
in Zhejiang

[0 2015 High-tech personnel cultivation site in Taizhou

[0 2015 Customers’ Favorite Brand in China

[0 2017 Certified by Zhejiang Made

[0 2018 Famous Brand of Export in Zhejiang



§ Reliable quality and social responsibility

Audit Catalogs Customer Audit Date

Business
Dept.

11



§ Constant improvement on safety

GROUPE

SEB

Organization Training Inspection Rewards

Improved security Ensure all personnel involved All personnel are involved Establish a review and Managers and workers jointly
management structure in safety training in safety inspection evaluation mechanism for promote safety improvement
continuous safety
70 - improvement.
60 | Minor injuries numbers reduced every year
50 -
40
30 A
20 A
H I =
0 . . . . . -_,___\

Y2010 Y2011 Y2012 Y2013 Y2014 Y2015 Y2016 Y2017 12



Constant improvement in environment
[ ]

gz protection

Using electrical power Revamping of electric Using low energy Direct gas heating Solar and air energy

compensation device heating equipment consumption equipment system utilization

0.2 - O - 0%
Unit: TCE/10KRMB LA

7 y - - -4%

0.15 - 3% -4%
-3% -3% -8% - -6%

- (o)

0.1 - | - -8%
- 7% 13% - -10%
- - 12%
0.05 - [
- -16%
0 T T T T T T T T '18%

2010 2011 2012 2013 2014 2015 2016 2017 2018
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g Stable team as a key pillar

GROUPE

SEB

Total employees 2,152 in Oct.2018. Skill certificated workers take up 25%

>20years:

10Y~20Y:

5Y~10Y:
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4 Employee care & growing
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g Employee care & growing
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isiting route & reminder
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Thank You!



