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2022 FULL-YEAR RESULTS

NOTE

This presentation may contain certain forward-looking statements regarding Groupe S E B &adivity, results and
financial situation. These forecasts are based on assumptions which seem reasonable at this stage, but which depend
on external factors including trends in commodity prices, exchange rates, the economic climate, demand in the
Gr o ulprgesnarkets and the impact of new product launches by competitors.

As a result of these uncertainties, Groupe SEB cannot be held liable for potential variance on its current forecasts,
which result from unexpected events or unforeseeable developments.

The factors which could considerably influence Groupe S E B @mnomic and financial results are presented in the
Annual Financial Report and Universal Registration Document filed with the Autorité des Marchés Financiers, the
French financial markets authority. The balance sheet and income statement included in this press release are
excerpted from financial statements consolidated as of December 31, 2022, examined by SEB S A &tatutory Auditors
and approved by the Gr o u Board of Directors, dated February 22, 2023. Audit procedures on these consolidated
financial statements have been performed. The certification report is in the process of being issued.
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Sales ORFA (620m
Uu7,960m ORFA Margin 7.8%

-4.7% LFL -230 bps

Adjusted EBITDA Net profit
U316m

-30%

2022 vs 2021
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CAPEX Inventories
0345m ul, 682m

4.3% of sales 21% of sales

Net financial debt Dividend *

Uul, 973 m 02. 45

Leverage 2.3x Stable vs 2021

2022 vs 2021
* to be proposed at AGM of May 17, 2023
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COOKWARE / KITCHENWARE
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HOME AND PERSONAL CARE
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A longstanding growth strategy based on (1) a comprehensive product range

-

KITCHEN ELECTRICS \
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(3) A unique global presence
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Multi-countries

Other Asia .
|

8% I

[/, 960

Western Europe
35%

China
27%

u

South America
4%

Other EMEA

13%

North America
13%

02/23/2023 « 2022 Full-year results

b+t S
1‘ ,:4:{"'" )
SR "f" % e,
g TN ﬁ o
N ;;&,. &

-~

150 countries ?

Leadership positions
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#1 or #2

> 75 % sales
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Online ~ 40%
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(4) A best In class multi-channel distribution capability

Mass retail ~15 %

Traditional ~15 %
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* Splitof Gr 0 uqorissmer sales



KEY
OPERATIONAL
HIGHLIGHTS




Conti nued investments
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;/ : 4 5 Key operatlonal\!\ﬁ@hllghts in 2022

\ - GROUP

»~As "& "/; 2
B N N
Efficient brand leverage | |
Enhanced international presence

Continued inroads In terms of distribution

Conti nued 1 nvest ment s
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S

Son Innovation remains a key differenciation lever and growth driver

A In the Consumer business, priority domains around:

Smart small electrical appliances offering new functionalities and
enhancing well-being

Consumer experience, from purchase to the end-of-life of the products

Consumer engagement based on best-in-class understanding of
consumer behaviour and data collection

Ethical and sustainable approach

T> T T T

ARASi mply the besto product and sei
A Undisputable Coffee expertise provided to our customers
A Advanced technologies and customized concepts

A Digitalization C New business models, precise data analyses, unique
customer experiences

Next Level Barista Experience
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High-end
Cookeo Touch
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growth in 30% of Cookeo > 7250, !
versatiles over sales in 2022 « household
last 3 years

(x2 vs 2020) ;- penetration in ™

France and
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Black knives collection (DLC* technology) Rice cooker with Far Infrared Technology

* DLC = Diamond Like Coating




WMF PERFECTION

Over 1,000 premium

« World of Coffee » POS, o/w 75% in Germany
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Luckin Coffee <

#1 Coffee shop
chain in China

>8,000 POS
at end-2022 £
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Pionieri
dell'espresso.
Dal 1920.

Espresso coffee machines since 1920




AA true complement to the GroupoOs exi
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Global leader in
Linen Care with
Rowenta and

Tefal brands

-

RowenNnTs
TECHNOLOGY



#2

Global brand

in Food
Preparation

(excluding the US)
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60% market share in Cookware in 2022 23% market share in Blenders in 2022




70th

anniversary
of the Seb
Pressure cooker
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METALCRAFTERS LLC

CANONSBURG, PA USA

2057
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NTREl PERFECTIOM




DISCOVER A WORLD OF POSSIBILITIES
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Efficient brand leverage \
I
Enhanced international presence
Continued inroads In terms of distribution

Continued I nvest ment s
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oY Deep dive into China: an ongoing success story for the Group

SEB
" SUPGOR
101m, +75 84%

(vs 0Ul145m in 2006) brand
awareness
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§ S u p oleadesship positions in China (1/2)

GROUPE

SEB

Supor now # 1 (online + offline) with 25% market share

40%:

share of new
products in
KE sales
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S u p oleadesship position in China (2/2)

Supor clear # 1 (online + offline) with 35% market share

fLikIE
ZITNIBSR AR A

BERBIMNEREFHY B
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A highly-competitive manufacturing base

SUPOR 7:;B7/R

A 5 state-of-the-art plants in China + 1 in Vietnam

~

C Cookware: Wuhan, Yuhuan, Vietnam
C SDA: Hangzhou, Shaoxing
C LKA: Shaoxing

VIR A ~12,000 employees o/w ~10,000 factory workers

150m unit

production
capacity
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Impactful online activation

~70% of sales achieved online
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g A short video to illustrate our success in China

GROUPE

Click here
to watch
the video
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https://youtu.be/WIM3PCGgW1Q

GROUPE

g A successful roll-out of our « multi-local » strategy

SEB
From fast growing mar ket s é t o
Colombia Mexico Poland
3-year sales CAGR: 12% 3-year sales CAGR: 13% 3-year sales CAGR: 9%
— I ]
#1 CKW #1 CKW #1 CKW
#2 SDA #2 SDA #4 SDA
/AAII t hree countries belonging to top 20 1iIn co}
A Successful ramp-ups in those countries over the last 4-5 years

A Strong brands, local and global

A Products designed to match local consumers habits

A Category and range extension,rollcout of Groupods best sellers

A Promising D2C expansion

@ Countries now significantly supporting the growth of the Group

gn

S
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g Strong momentum in the Professional business

GROUPE

SEB

/A All three major regions i North America, Europe and Asia T have significant growth potential in PCM \
A FY 2022 performance highlights:
A Double digit growth in Asia t hlauckih€offteo Chi nadés hi gh
A Strong rebound in the US with Wilbur Curtis
A DACH region sees strong acceleration with both the WMF and Schaerer brands
A Growth is driven by new machine sales (with small and large customers) as well as service sales

\A Hotel business delivered strong double-digit sales growth in 2022 /

Ve
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Continued inroads In terms of distribution

Continued I nvest ment s
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Net Sales per Distribution channel T Consumer 2022
Groupbs estimates

Other
' Group retalil .
Offline Online
~ 60 % ~ 40 %
Mass retail |
Specialists
Traditional
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Growing our online D2C capability

70

Brand.com
websites at

end-2022
- Y
+ 20
openings
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